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Our  commission  rates  approximately 
20%  lower  than  other  firms 


YOUR  FIRM 

“ Today  we  stand  on  the  threshold  of  a  new  epoch ; 
today  we  are  thinking  and  planning  in  much 
wider  terms,  and  we  have  a  greater  vision  of  our 
national  agriculture; — ” 

C.  A.  Ewing,  President 

Your  firm  carries  this  vision;  it  is  a  member  of  the 
National  Live  Stock  Marketing  Association. 

Savings  Pass  Million  Dollars 

The  small  area  served  by  this  terminal  is  wealthier  by 
over  ONE  MILLION  dollars  than  it  would  have  been  if 
stockmen  had  not  established  their  own  association. 
This  wealth  lies  in  the  hands  of  those  who  sold  their  stock 
through  the  St.  Louis  Producers.  These  savings,  ac¬ 
complished  by  lower  commission  charges  and  refunds 
passed  the  Million  dollar  mark  this  year,  at  the  close  of 
our  ninth  year  in  business. 

Never  Failed ! 

You  have  never  failed  to  save  enough  in  your  association 
to  pay  you  a  substantial  refund  besides  the  reduced 
commission  charges  each  year.  Think  this  record  over. 

Feeders  Take  Advantage  of  Credit 

Nine  hundred  eighty-two  feeders  took  advantage  of  the 
credit  facilities  of  their  association  and  executed  feeder 
loans  totalling  $4,081,197.06  last  year,  through  the  Pro¬ 
ducers  Credit  Corporation. 

Loans  may  be  applied  for  at  the  office  of  the  Producers 
Live  Stock  Commission  Association,  National  Stock 
Yards,  Illinois. 

Members  Fully  Protected 

Every  shipment  of  livestock  is  protected  by  bonds  aggre¬ 
gating  $115,000.00.  A  reserve  has  been  built  up  to  ap¬ 
proximately  $100,000.00,  which  enables  your  firm  to  do 
big  things  and  to  take  advantage  of  opportunities. 

TEN  THOUSAND  NINE  HUNDRED  NINETY-TWO 
FEEDER  CATTLE  WERE  PURCHASED  BY  FEED¬ 
ER  DEPARTMENT  IN  1930 


1930  RECORD 


Producer  Receipts 


. 1930 .  14,727  Cars 

.1922-1930  Inc.  118,680  “ 


By  Species 

Cattle . . . 1930 . 

Calves . . .  “  . 

Hogs . . . . .  . . . .  ...  “  . 

Sheep . . . . .  “  . 

Gross  Sales . $22,540,851.43 


. 98,854  Head 

.  88,217  “ 

.  715,421  “ 

.  110,534  “ 

Total . 1,013,026  Head 


Truck  and  River  Shipments  Equivalent  to . 

Number  of  Cars  Stockers  and. Feeders  Purchased. 
Number  of  Account  Sales  Rendered . 


.  4,999  Cars 
.  352  “ 

.60,458 


Receipts  By  States 


Missouri . . . 7,084  Cars 

Illinois.... . . . A?.™.* . 6,786  “ 

Iowa.. . . . ^!..CAR.S...  407  “ 

Arkansas . 152 

Tennessee . 106 

Texas . 75 

Kansas . 71 

KANSAS 

- /I  CAWS - 

Average  Commission  Per  Car . ^.'.^S.?.U.R.1. . 

Other  Income  Per  Car . .7:.08.4..C.A.R.S. . 

Total  Income  Per  Car . . . . . 


Mississippi.... 

Oklahoma . 

Louisiana . 

New  Mexico. 

“  Indiana . 

Kentucky..... 

tilLLINOIS  INDIANA 
8.786  CARS  1  CAR 


24  Cars 
11 
5 
4 
1 
1 


44 

44 

44 

44 

44 


Total . . .  14,727  Cars 


NEW 

MEXICO 


Operating  Cost  Per  Car . 

Net  Profit  Per  Car.... 

- OKLAHOMA - 

Amount  of  Claims  Filed..-!.1..?**.5?. . A****.?*? . j.q§..cars. 

Amount  of  Claims  Collected... . AR.® . .1«ssissippj.. 


$17.49 

.69 

.  18.18 
.  13.81 


$  4.37 


4  CARS 


TENNESSEE 


•■2T'CA-RS- 


$12,515.02 
.  7,049.86 


NET  EARNINGS...:.  ::. . . . . . . 

Savings  Account  Reduced  Commissions  Approximately. 

Total  . . . . 


$  64,464.54 

.  64,421.46 

. $128,886.00 


TEXAS 

75  CARS 


LOUISIANA 

5  CARS 


Amount  of  Refund  Declared 


20% 


1922  . . . 

1923  . . 

1924  . 

1925  . . . 

1926  . . 

.  6,644  Cars 

. .  11,101  Cars 

.  14,053  Cars 

. .  12,371  Cars 

.  13,599  Cars 

Savings . 

Savings . . . . . 

Savings.... . 

Savings . 

Savings . 

. $  43,398.51 

.  98,583.10 

.  122,650.17 

.  109,157.52 

. 128,769.09 

1927 . 

. . .  14,732  Cars 

Savings.. . 

. .  136,214.75 

1928 . 

.  16,071  Cars 

Savings . 

. . . .  139,655.14 

1929 . . . 

. . .  15,382  Cars 

Savings.... . . . 

.  129,960.45 

1930 . 

.  14,727  Cars 

Savings.... . 

.  128,886.00 

118,680  Cars 

T  otal . . 

. . . $1,037,274.73 

“"51 


DIRECTORS 

J.  R.  FULKERSON,  President 
Jerseyville,  Illinois 

W.  W.  FUQUA,  Vice-President 
Monroe  City,  Missouri 

L.  0.  GRIESER,  Sec.  and  Treas. 

Quincy,  Illinois 

A.  E.  CRUM 

Virginia,  Illinois 

C.  W.  HUNTLEY 

Chariton,  Iowa 

R.  L.  SMITH 

Fulton,  Missouri 

J.  A.  MONTGOMERY 
Dexter,  Missouri 

¥ 

SALESMEN 

P 

CAL  SITTON,  Steer  Salesman 

F.  0.  JOHNSON,  Butcher  Salesman 

LOUIS  KESINGER,  Cow  Salesman 

FRANK  McKEON,  Calf  Salesman 

E.  R.  HINES,  Hog  Salesman 

HOWARD  SMITH,  Hog  Salesman 

O.  A.  WHITE,  Sheep  Salesman 

E.  R.  DIVINE,  Feeder  Buyer  and 
Supt.  Cattle  Dept. 

H.  D.  WRIGHT,  Manager 

_ 4 
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To  solve  your  marketing  problems  ship 
to  any  one  of  the  following  agencies 

Members  of  the  National  Live 
Stock  Marketing  Ass’n 

INTERMOUNTAIN  LIVE  STOCK  MARKET¬ 
ING  ASSOCIATION, 

Denver,  Colorado 

TEXAS  LIVE  STOCK  MARKETING 
ASSOCIATION, 

Fort  Worth,  Texas 

WESTERN  CATTLE  MARKETING 
ASSOCIATION, 

San  Francisco,  California 

CHICAGO  PRODUCERS  COMMISSION 
ASSOCIATION, 

Chicago,  Illinois 

PRODUCERS  COMMISSION  ASSOCIATION, 
Indianapolis,  Indiana 

PRODUCERS  LIVE  STOCK  COMMISSION 
ASSOCIATION, 

National  Stock  Yards,  Illinois 

PRODUCERS  COMMISSION  ASSOCIATION, 
Kansas  City,  Missouri 

IOWA  LIVE  STOCK  MARKETING 
ASSOCIATION, 

Des  Moines,  Iowa 

PRODUCERS  COMMISSION  ASSOCIATION, 
Sioux  City,  Iowa 

PEORIA  PRODUCERS  COMMISSION 
ASSOCIATION, 

Peoria,  Illinois 

PRODUCERS  COOPERATIVE  COMMISSION 
ASSOCIATION, 

Cincinnati,  Ohio 

PRODUCERS  COOPERATIVE  COMMISSION 
ASSOCIATION, 

Cleveland,  Ohio 

MICHIGAN  LIVE  STOCKVEXCHANGE, 
Detroit,  Michigan 

PRODUCERS  COOPERATIVE  COMMISSION 
ASSOCIATION, 

Pittsburgh,  Pennsylvania 

PRODUCERS  LIVE  STOCK  COMMISSION 
COMPANY, 

Springfield,  Illinois 

PRODUCERS  COOPERATIVE  COMMISSION 
ASSOCIATION, 

Buffalo,  New  York 

EVANSVILLE  PRODUCERS  COMMISSION 
ASSOCIATION, 

Evansville,  Indiana 


OF 


SUCCESSFUL  CO-OPERATIVE 
LIVE  STOCK  MARKETING 

Producers  Live  Stock  Commission  Ass'n . . .  National  Stock  Yards,  HI. 

f  3 


IOWA 

NEBRASKA  416  CARS 

20  CARS  ILL‘ 

6.527 

CARS 


KANSAS  MISSOURI 

51  CARS  6.206  CARS 


KENTUCKY 
2  CARS 


NEW 
MEXICO 
4  CARS 


OKLAHOMA  ARKANSAS 
33  CARS  75  CARS 


TENNESSEE 
61  CARS 

MISS. 

17  CARS 


TEXAS 
248  CARS 


LOUISIANA 
12  CARS 
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To  solve  your  marketing  problems  ship  to  any  one  of  the  following  agencies 
Members  of  the  National  Live  Stock  Marketing  Association 


PRODUCERS  LIVE  STOCK  COMMISSION 
ASSOCIATION, 

NATIONAL  STOCK  YARDS,  ILLINOIS 
Intermountain  Live  Stock  Marketing  Assn., 
Denver,  Colorado 

Texas  Live  Stock  Marketing  Assn., 

Fort  Worth,  Texas 

Western  Cattle  Marketing  Assn., 

San  Francisco,  California 

Chicago  Producers  Commission  Assn., 

Chicago,  Illinois 

Oklahoma  Livestock  Marketing  Assn., 
Oklahoma  City,  Oklahoma 
Producers  Commission  Assn., 

Indianapolis,  Indiana 


Producers  Commission  Assn., 

Kansas  City,  Missouri 

Iowa  Live  Stock  Marketing  Assn., 

Des  Moines,  Iowa 

Producers  Commission  Assn., 

Sioux  City,  Iowa 

Producers  Livestock  Marketing  Assn., 

South  St.  Joe,  Missouri 

Peoria  Producers  Commission  Assn., 

Peoria,  Illinois 

Producers  Cooperative  Commission  Assn., 
Cincinnati,  Ohio 

Producers  Cooperative  Commission  Assn., 
Cleveland,  Ohio 


Michigan  Live  Stock  Exchange, 

Detroit,  Michigan 

Producers  Cooperative  Commission  Assn., 
Pittsburgh,  Pennsylvania 

Producers  Live  Stock  Commission  Co., 

Springfield,  Illinois 

Producers  Cooperative  Commission  Assn., 
Buffalo,  New  York 

Evansville  Producers  Commission  Assn., 
Evansville,  Indiana 

National  Orderbuying  Co., 

Chicago,  Illinois 

Farmers.UnionJLive  Stock  Commission  Co., 

South  St.  Paul,  Minnesota 


A  DECADE  of  SERVICE  ANNUAL  REPORT 


1922-1932 


Producer  Receipts 

<<  a 


.  1931  RECORD 

. 1931 .  13,672  Cars 

Ten  Years  1922-1931  Inc.  132,352  “ 


One  and  one-seventh  MILLION 
dollars  saved. 

Over  one  hundred  and  thirty 
thousand  cars  of  livestock 
handled. 

Over  two  hundred  millions  worth 
of  livestock  sold  for  members. 


By  Species 

Cattle . 1931 . 

Calves . . . .  “  . 

Hogs .  “  . 

Sheep .  “  . 

Gross  Sales . $14,172,450.92  Total 


Truck  and  River  Shipments  Equivalent  to . . 

Number  of  Cars — Stockers  and  Feeders  Purchased 
Number  of  Account  Sales  Rendered . 


87,797  Head 
83,988  “ 
633,218  “ 
109,527  “ 


914,530  Head 
...  6,239  Cars 
...  367  “ 

...70,590 


Receipts  By  States 


Loss  and  damage  claims  totaling 
over  $67,000.00,  collected 
for  patrons  without  charge. 


Our  Commission  Rates  are  Lower 

Cattle — maximun  $18.00  per  car 
Calves — maximum  18.00  “ 

Hogs — maximum  13.00  “ 

Sheep — maximum  13.00  “ 
Double-decks  20.00  “ 

Mixed  loads  (singles)  21.00  “ 
Mixed  double-decks  25.00  “ 

Truck  shipments  of  car  size  take 
car  rates. 

We  have  no  minimum. 


Illinois . 

...6,527  Cars 

Oklahoma . . 

.  33  Cars 

Missouri . . . 

....6,206  “ 

Nebraska . 

.  20  “ 

Iowa . . 

....  416  “ 

Mississippi . 

.  17  “ 

Texas . 

....  248  “ 

Louisiana . 

.  12  “ 

Arkansas . 

....  75  “ 

New  Mexico . 

.  4  “ 

Tennessee . 

....  61  “ 

Kentucky . 

.  2  “ 

Kansas . 

....  51  “ 

Average  Commission  Per  Car  ... 

. $17.65 

Other  Income  Per  Car . .. 

.  1.03 

Total  Income  Per  Car... 

.  18.68 

Operating  Cost  Per  Car . 

.  14.78 

Amount  of  Claims  Filed . 

. $4,292.32 

Amount  of  Claims  Collected . 

. 54% . 

.  2,356.53 

Livestock  Loans 

Two  hundred  twenty-two  feeder 
loans  were  financed  through  our 
St.  Louis  Terminal  in  1931. 

Loans  totaled  $352,826.20. 


Producers  Handled  in  1931 

12.3%  of  market  receipts  of  Cattle 
23.5%  of  market  receipts  of  Calves 
26.5%  of  market  receipts  of  Hogs 
18.9%  of  market  receipts  of  Sheep 

21.1%  total  cars  on  market. 


Protection  is  Important! 

During  times  like  the  present  it 
is  well  to  know  your  proceeds  are 
fully  protected.  Your  firm  carries 
bonds  aggregating  $115,000.00,  in 
addition  to  a  large  surplus,  guaran¬ 
teeing  proceeds. 


1922  .  6,644  Cars 

1923  .  11,101  Cars 

1924  .  14,053  Cars 

1925  .  12,371  Cars 

1926  .  13,599  Cars 

1927  . 14,732  Cars 

1928  .  16,071  Cars 

1929  .  15,382  Cars 

1930  .  14,727  Cars 

1931  . 13,672  Cars 


132,352  Cars 


Savings . $  43,398.51 

Savings .  98,583.10 

Savings .  122,650.17 

Savings .  109,157.52 

Savings .  128,769.09 

Savings .  136,214.75 

Savings .  139,655.14 

Savings .  129,960.45 

Savings .  128,886.00 

Savings . 113,677.72 


DIRECTORS 


Manager,  H.  D.  Wright 


J.  R.  Fulkerson,  President , 

Jersey  fille,  Illinois 
John  A.  Montgomery,  Vice-Pres., 
Dexter,  Missouri 

W.  W.  Fuqua,  Sec'y-Treasurer, 
Monroe  City,  Missouri 
A.  E.  Crum, 

Virginia,  Illinois 
C.  W.  Huntley, 

Chariton,  Iowa 
R.  L.  Smith, 

Fulton,  Missouri 
Samuel  Sorrells, 

Raymond,  Illinois 


SALESMEN 


Cal  Sitton . JS. leers 

F.  O.  Johnson . Butcher 

L.  Kesinger . Butcher 

Frank  McKeon . Cows 

Chas.  McKeon . . Calves 

E.  R.  Hines . Hogs 

Howard  Smith . Hogs 

O.  A.  White . . . Sheep 


E.  R.  Divine.. Feeder  Buyer  and  Sup'l  Cattle  Dept. 


HEREWITH 

IS  PRESENTED 

THE  SUCCESSFUL  RECORD 

OF  YOUR  OWN  LIVE 
STOCK  SELLING  AGENCY 


FOR 

THE  YEAR 
1933 

T 

Non-Stock 

Non-Profit 

100 %  Co-operative 


THE  PRODUCERS  LIVE  STOCK  COMMISSION 

ASSOCIATION 


NATIONAL  STOCK  YARDS,  ILLINOIS 


'353 


Savings  on  Road  to  Second  Million 


Each  year  has  shown  very  sub¬ 
stantial  earnings,  reflected 
back  to  you  in  refunds  and 
lowered  commissions. 


12  Years  $1, 303, 553. 20 


Twelfth  Consecutive  Refund 
Declared  in  1933 


Cars  of  Livestock  Handled  Make  Train  1332  Miles  Long 


1922 ..... 

1923 

1924 

Carloads  UK  LIBRARY  OF  THE 

iZ  JUL  5-1940 

I  uZ  Gross  value 

1925 . 

_  12.371  of  livestock  sold 

1926 

_  13.599  in  twelve  \ears. 

1927 

14.732 

1928 

.......  16.071  $229,035,206.73 

1929. 

.  15.382 

1930 . 

.......  14,727 

1931 

.......  13,672 

1932... 

.......  13,109 

1933..... 

.  16,059 

Twelve 

Years _ 

_ 161.520  Carloads. 

Sell  ing  Rates  are  Lower 

Compare  schedules  of  1922  (when  the  Producers  began)  with 
those  in  effect  at  the  present  time. 


Truck 

1922 

1934 

Savings 

Cattle 

...per  head 

... ,$  .90. 

$  .75 

$  .15 

Calves 

n  a 

.40 

.32 

.08 

Hogs 

a  a 

..  .30 

.20 

.10 

Sheep 

ii  6  • 

.20 

.15 

.05 

Hail 

Savings 

1922 

1934 

Per  Car 

Cattle 

per  car 

$22.00 

$15X0 

$7.00 

Calves 

a  a 

22.00 

15.00 

7.00 

Hogs 

“  « 

16.00 

_  11.00 

5.00 

Sheep 

ii  i  4 

16.00 

11.00 

5.00 

Many  Charges  Eliminated 


Many  of  the  customary  charges  prevalent  on  the  National 
Stock  Yards  market  have  been  eliminated  from  the  Producer  schedule. 


A  Word  from  the  Manager 

It  is  with  a  great  deal  of  pride  and  satisfaction  we  report  to  you 
through  the  medium  of  this  bulletin  some  of  the  high  lights  on 
our  1933  business — the  second  largest 
of  our  history,  which  covers  a  twelve 
year  period. 

To  have  served  approximately  115,- 
000  live  stock  producers  in  thirteen 
states,  ranging  from  the  shipper  of  one 
calf  to  our  largest  individual  shipper 
who  consigned  532  cars,  is  something 
to  be  proud  of.  And  we  wish  to  take 
this  opportunity  in  behalf  of  the 
directors  and  employees  to  thank  each 
of  you  who  helped  make  this  record 
possible. 

We  are  getting  our  machinery  in 
order  to  handle  a  much  greater  business  in  1934,  as  we  are  confident 
farmers  are  becoming  more  cooperatively  minded,  realizing  that 
benefits  to  them  will  accrue  in  proportion  to  the  development  and 
expansion  of  their  successful  cooperative  marketing  units. 

We  pledge  anew  our  very  best  efforts  in  your  behalf  for  the  year 
1934. 

Directors 

J.  R.  Fulkerson,  President, 

Jersey  vil  I  e,  111. 

J.  A.  Montgomery,  Vice-Pres.,  W.  W  .  Fuqua,  Sec’y-Treasnrer, 

Dexter,  Mo.  Columbia,  Mo. 

A.  E.  Crum, 

Virginia,  III. 

C.  W.  Huntley, 

Chariton,  la. 

R.  L.  Smith, 

Fulton,  Mo. 


Raymond.  111. 


S.  Sorrells, 


ON  THE  FI 

Seasoned  Salesmen  Sell  \onr  j 


Right  to  Left 


11.  D.  Wright,  Malinger;  Lee 
Divine,  Superintendent  cattle' 
department  and  stocker  and 
feeder  buyer;  Cal  Sitton, 
head  steer  salesman;  F.  0. 
Johnson,  head  yearling  sales¬ 
man;  Frank  McKeon,  cow 
and  bull  salesman;  Chas.  Mc¬ 
Keon,  calf  salesman;  Don 
Waggoner,  steer  salesman; 
11.  C.  Clatterbuck,  yearling 
salesman. 


Left  to  right;  Ezra  Hines,  head  hog  salesman;  Howard  Smith,  hog  sales¬ 
man;  Chas.  Sage,  sow  and  boar  salesman;  Luke  Hunt,  head  yardman, 
upper  division;  “Bill'’  Carmichael,  head  yardman,  lower  division. 


RING  LINE 

restock  for  the  Highest  Dollar 


.  A.  White  (left) 
sad  sheep  sales- 
tan.  Bob  Gilligan, 
•ight)  sheep  sales- 
lan. 


Prod  uccr  Shipp  ers  Protection 

Producer  patrons  are  assured  of  receiving  their  money  from  ship¬ 
ments  by  the  following  protection: 


Fidelity  and  Shippers  Guarantee  Bonds _  _ $115,000.00 

Surplus,  approximately  _ _ _ _ _ _  100,000.00 


Complete  quarterly  audits  of  all  accounts. 

<L -T3 


Producer  Activities 

Stocker  and  Feeder  buying. 

Feeder  Finance. 

Free  claim  service. 

4-H  Club  Baby  Beef  Show  and  Sales. 

Co-operation  with  colleges  on  lamb  improvement. 
Co-operation  with  State  Extension  service. 

Co-operation  with  Farm  Bureaus. 

Member  of  National  Livestock  Marketing  Association. 

Feeder  Purchases  Made  by  Producers 

1933 

Cattle  -  7.986  head 
Sheep  2.097  head 
Pigs  743  head 


Live  Stock  Loans 

We  made  feeder  cattle  loans  to  150  borrowers  in  1933. 
No  charge  for  application.  Interest  rate,  6%. 


Claim  Department 

Claims  liled  $1,575.31 

Claims  collected  841.90  or  53.3% 

Claims  under  investigation.. . .  434.56 

(No  charges  for  this  service) 


Livestock  Handled 

1933 

Cattle  —115,698. _ _ _ _ _ . _ _ 

Calves —  72,163 . . . . . 

Hogs  — 636,384 _ _ _ _ _ 

Sheep  — 110.596  _ _ _ 

Total,  934,841  head 

PRODUCERS  handled  20.3  per  cent  of  all  stock  sold  at  National 
Stock  Yards  in  1933,  (carload  basis). 


Portion  of  Total 
Sold  on  Market 

16.4  per  cent 

18.9  “  “ 

21.9  “  “ 

18.1  “  “ 


Origin  of  Livestock 

Cars  by  States 


Gain  over  1932  Total  Cars 

Illinois _ _ _ 1,850  Carloads  8,362 

Missouri  _ _ _ _ ..... _ _  591  “  6.536 

Texas _ _ 458  “  756 

Arkansas  . . . ....  67  “  145 

Oklahoma  ..  . . 39  “  84 

Kansas  . 26  “  43 

Iowa . . —  34 

Alississippi . —  29 

Tennessee . . —  28 

Kentucky . . 20  “  23 

Nebraska. . —  11 

Louisiana _ _ —  7 

Indiana  . . 1  “  1 


1933  Gain _ _ _ _ _ 2.950  “  16,059 


Largest  Shippers 

Individual 

Texas — King  Estate _ _ _ 

Illinois — Pine  Rros,  (Scott  County ) _ 

Missouri — Jim  Spangler,  (Henry  County) 

Largest  Shipping  Associations 

Illinois — Morgan  County  Shipping  Service  .  . 

Missouri — Columbia  Cooperative . . 

Prod  ucer  M  embership 

Served  in  1933 — Approximately  115,000  Patrons 


Carloads 

532 

44 

97 


412 

266 


"Hello  Folks" 


Khnie  Noe  Kempek 

Producer  radio  market  reports  are  heard  over  seven  stations: 

Radio  Station  KMOX,  The  Voice  of  St.  Louis;  St.  Louis,  Mo., 
12:50  Noon  Daily. 

Radio  Station  KARK;  Little  Rock,  Arkansas. 

Radio  Station  KRTM ;  Paraj^ould.  Arkansas. 

Radio  Station  KLOA;  Fayetteville,  Arkansas. 

Radio  Station  WOS;  Jefferson  City,  Mo. 

Radio  Station  WTAD;  Quincy,  Illinois. 

Radio  Station  KFRU ;  Columbia,  Missouri. 

"III  the  hands  of  a  friend  from  beginning  to  end" 


Present  Commission  Schedule 

JANUARY  1,  1934 


TRUCK 

Per 

Not  More 

Head 

Than 

Cattle 

— 25  or  less  _ 

$.75 

$15.00 

Calves 

— 50  or  less _ 

.32 

15.00 

Each  calf  over  50  and  up  to  75 

.25 

18.00 

Hogs 

— 60  or  less _ 

.20 

11.00 

Each  hog  over  60  and  up  to  120 

.15 

15.00 

Each  over  120  in  one  consignment 

.10 

Sheep 

-  125  or  less _ 

.15 

11.00 

Each  over  125  and  up  to  250  ...... 

.10 

15.00 

MINIMUM  SALE 

Cattle 

$.80 

Calves 

.40 

Hogs 

.30 

Sheep 

.25 

RAIL 

Minimum  Maximum 


Per 

Single 

Double 

Single 

Double 

Head 

Deck 

Deck 

Deck 

Deck 

Cattle  $.60 

$12.00 

$ 

$15.00 

$ 

Calves _  .25 

12.00 

15.00 

15.00 

18.00 

H  ogs _  15 

9.00 

11.00 

11.00 

15.00 

Sheep  .10 

9.00 

11.00 

11.00 

15.00 

Not  More 

Than 

Mixed  Carloads 

Per 

Single  Double 

Head 

Deck 

Deck 

Cattle  in  car _ _ _ 

$.65 

$15.00 

$ 

Calves  in  car _ _ _ 

.27 

15.00 

18.00 

Hogs  in  car _ 

.17 

11.00 

15.00 

Sheep  in  car  _ 

.12 

11.00 

15.00 

Maximum 

$20.00 

$22.00 

Note 

Cattle  and  calves  mixed  require  maximum 

$15.00.  Unmixed  car 

charge  must  not  exceed  truck  rate.  Carloads  divided  between  firms 

require  truck  rate. 

<LJTq) 

New  St.  Louis 

Branch  Has  F 

ine  Recor 

d 

Leads  all  livestock  selling  agencies  on  the  New  Mississippi  Valley 
Stock  Yards  in  St.  Louis,  Missouri. 

Handled  1,386  cars  first  year. 

L.  T.  Kesinger,  Cattle  salesman. 

M.  F.  Rushton,  Hog  salesman. 

J.  G.  Gillespie.  Sheep  and  Calf  salesman. 

L.  J.  Ballingall,  Office  Manager. 


MEMBER  AGENCIES 

National  Livestock  Marketing  Association 

PRODUCERS  LIVE  STOCK  COMMISSION  ASS’N;  National  Stock  Yards. 

Illinois 

PRODUCERS  COOPERATIVE  COMMISSION  ASS’N;  Pittsburgh,  Pa. 

PEORIA  PRODUCERS  COMMISSION  ASS’N;  Peoria,  Ill. 

PRODUCERS  COOPERATIVE  COMMISSION  ASS’N;  East  Buffalo,  N.  Y. 

IOWA  LIVESTOCK  MARKETING  CORPORATION;  Des  Moines,  Io>va 

CHICAGO  PRODUCERS  COMMISSION  ASS’N;  Chicago,  Ill. 

PRODUCERS  COOPERATIVE  COMMISSION  ASS’N;  Cincinnati,  Ohio 

PRODUCERS  COOPERATIVE  COMMISSION  ASS’N;  Cleveland,  Ohio 

NATIONAL  ORDER  BUYING  COMPANY;  Columbus,  Ohio 

PRODUCERS  COMMISSION  ASS’N;  Sioux  City,  Io^a 

PRODUCERS  LIVE  STOCK  COMMISSION  COMPANY;  Springfield.  Ill. 

FARMERS  UNION  LIVE  STOCK  COMMISSION  CO.;  So.  St.  Paul,  Minn. 

PRODUCERS  LIVESTOCK  MARKETING  ASS’N;  So.  St.  Joseph,  Mo. 

WESTERN  CATTLE  MARKETING  ASS’N;  San  Francisco,  Calif. 

OKLAHOMA  LIVESTOCK  MARKETING  ASS’N;  Oklahoma  City,  Okla. 

PRODUCERS  LIVESTOCK  MARKETING  ASS’N;  Louisville,  Kentucky 

ILLINOIS  LIVESTOCK  MARKETING  ASS’N;  Chicago  Illinois 

EASTERN  LIVESTOCK  COOPERATIVE  MARKETING  ASS’N;  Baltimore, 

Maryland 


MICHIGAN  LIVE  STOCK  EXCHANGE;  Detroit,  Michigan 
INTERMOUNTAIN  LIVESTOCK  MARKETING  ASS’N;  Denver,  Colo. 
EVANSVILLE  PRODUCERS  COMMISSION  ASS’N;  Evansville,  Ind. 
TEXAS  LIVESTOCK  MARKETING  ASS’N;  Fort  Worth,  Texas 
PRODUCERS  COMMISSION  ASS’N;  Indianapolis,  Ind. 
PRODUCERS  COMMISSION  ASS’N;  Kansas  City,  Mo. 
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“In  the  hands  of  a  friend 
from  beginning  to  end ” 


A  Message  from 
the  Manager 


© 

THIRTEEN  years  of  selling  live  stock  co¬ 
operatively  on  the  National  Stock  Yards 
market  has  just  been  completed  by  the 
Producers.  During  that  period  live  stock 
farmers  have  demonstrated  what  can  be  ac¬ 
complished  by  collective  action.  Although 
there  have  been  lean  years  as  well  as  peak 
ones,  yet  the  Producers  have  never  failed 
to  make  substantial  earnings,  and  have  al¬ 
ways  paid  a  patronage  refund. 

Important  as  this  is,  we  realize  the  larger 
objective  is  more  bargaining  power  and  a 
continuation  of  improved  service.  This  goal 
can  be  reached  with  increased  volume.  We 
urge  all  live  stock  Producers  to  avail  them¬ 
selves  of  the  opportunity  to  build  a  stronger 
and  better  marketing  agency  by  supporting 
their  own  firm,  the  Producers. 

H.  D.  WRIGHT 


Another  Refund 

For  the  13th  consecutive  year  a  patronage 
refund  will  be  paid 


334.  O<o 
\334- 

Producer  Receipts— 1934 


National  Stock  Yards,  Ill. 


Hogs . 524,759  or  22%  of  Salable  Supply 

Cattle .  97,576  or  14%  of  Salable  Supply 

Calves .  74,827  or  16%  of  Salable  Supply 

Sheep .  85,798  or  15%  of  Salable  Supply 


2834  more  cars  of  hogs  than  any  other  firm. 

1509  more  cars  of  cattle  than  any  other  firm. 

St.  Louis  Branch  —  Miss.  Valley  Stock  Yards 


Hogs .  40,132  or  23%  of  Salable  Supply 

Cattle .  4,388  or  13%  of  Salable  Supply 

Calves .  4,039  or  17%  of  Salable  Supply 

Sheep .  13,071  or  25%  of  Salable  Supply 


© 

Total  Shipments  in  Terms  of  Cars 

13,722 

© 

Distribution  of  Business  by  States 

Illinois .  .  8,079  cars 
Missouri .  5,158  cars 
Oklahoma  .  132  cars 
Texas  ....  87  cars 
Kansas  ...  68  cars 
Arkansas  .  .  66  cars 

Iowa . 43  cars 

Tennessee  .  38  cars 
Kentucky  .  .  29  cars 
Mississippi  .  .  7  cars 
Nebraska  ...  7  cars 
Louisiana  ...  6  cars 
Colorado  ...  2  cars 


Largest  Shippers  in  1934 

Shipping  Association 

Illinois — Morgan  Co.  Shipping  Service. .  .  .400  cars 
( Jacksonville ) 

Missouri — Columbia  Co-op.  Shipping  Ass' n. .  165  cars 

( Columbia ) 


Individual  Shipper 

Missouri — Jim  Spangler,  Henry  Co . 40  cars 

Oklahoma — W.  H.  May . 30  cars 

Illinois — J.  M.  Pine,  Scott  Co . 24  cars 


Purchases  by  Feeder  Department 


Cattle . 6,587  head 

Cattle  (from  Producer  alleys) . 1,876  head 

Sheep  and  lambs . 4,004  head 


© 


Feeder  Loans 

Producers  furnish  Feeder  Loans — Interest  Rate.  .5% 


Number  Loans  made  (1934) . 142 

Average  Size  or  Amount  of  Loans . $908.00 

Total  Amount  of  Money  Loaned . $128,925.21 


@ 


Total  Business  in  13  Years 

(at  National  Stock  Yards) 


Livestock  handled 

Hogs . 

Cattle . 

Calves . 

Sheep . 

Gross  Value . 


. 172,933  cars 

8,835,103  head 
1,135,971  head 
871,938  head 
1,179,707  head 
...$238,042,291.18 


Approximate  Savings  (including  Lower 
Commission  Charges) . $  1 ,324,96 1 .3 7 


CO-OPERATION 


WORKING  together,  or  co-operation  in  agri¬ 
culture,  is  as  old  as  the  industry  itself.  In 
the  very  beginning  man  discovered  that  many 
tasks  could  be  performed  more  satisfactorily  by 
the  joint  effort  of  two  or  more  individuals,  hence 
group  action  in  the  tending  of  sheep,  the  driving 
of  cattle  to  market,  the  raising  of  barns,  and  thresh¬ 
ing  of  grain.  The  idea  has  grown  and  developed  until 
today  we  find  co-operation  practiced  the  world  over. 

There  is  no  magic  in  the  word  co-operation. 
No  miracles  are  wrought  by  the  co-operative  plan 
of  marketing.  Your  co-operative  does  not  promise 
out-of-line  or  unreasonable  prices  for  your  live¬ 
stock.  But  it  does  reduce  waste  and  costs,  and  makes 
your  product  worth  more  by  grading  it  according  to 
definite  standards;  and  by  skillful  merchandising 
you  get  the  highest  price  that  can  be  obtained  under 
current  economic  conditions.  In  addition,  you  share 
in  the  earnings  of  the  organization. 

Your  Producer  agency  has  been  on  this  terminal 
market  for  thirteen  years.  Starting  from  scratch 
it  has  grown  until  now  it  ranks  as  the  largest  on  the 
St.  Louis  market.  Such  growth  comes  only  by  doing 
a  good  job. 

We  believe  you’ll  agree  this  organization  merits 
your  support.  Your  co-operation  will  help  to  keep 
it  growing. 


Market  Report  on  the  Air 


KSD — St.  Louis  Post  Dispatch 
12:45  to  1:00  P.  M.  Daily 

KBTM — Jonesboro,  Ark. 

KUOA — Fayetteville,  Ark. 

KFRU — Columbia,  Mo. 

KFPW — Fort  Smith,  Ark. 

WOS — Jefferson  City,  Mo. 
WTAD — Quincy,  III. 

KARK — Little  Rock,  Ark. 


ShIP  to  one  of  your  own  Producer 
agencies .  They  have  offices  to  serve  you 
at  the  following  markets : 

Producers  Live  Stock  Commission  Ass’n;  National  Stock 
Yards,  Illinois 

Producers  Co-operative  Commission  Ass’n;  Pittsburgh,  Pa. 

Peoria  Producers  Commission  Ass’n;  Peoria,  Ill. 

Producers  Co-operative  Commission  Ass’n;  East  Buffalo,  N.  Y. 

Iowa  Livestock  Marketing  Corporation;  Des  Moines,  Iowa 

Chicago  Producers  Commission  Ass’n;  Chicago,  Ill. 

Producers  Co-operative  Commission  Ass’n;  Cincinnati,  Ohio 

Producers  Co-operative  Commission  Ass’n;  Cleveland,  Ohio 

National  Order  Buying  Company;  Columbus,  Ohio 

Producers  Commission  Ass’n;  Sioux  City,  Iowa 

Producers  Live  Stock  Commission  Company;  Springfield,  Ill. 

Farmers  Union  Live  Stock  Commission  Co.;  So.  St.  Paul, 
Minn. 

Producers  Livestock  Marketing  Ass’n;  So.  St.  Joseph,  Mo. 

Pacific  States  Live  Stock  Marketing  Ass’n;  San  Francisco, 

Calif. 

Oklahoma  Livestock  Marketing  Ass’n;  Oklahoma  City, 
Okla. 

Producers  Livestock  Marketing  Ass’n;  Louisville,  Kentucky 

Illinois  Livestock  Marketing  Ass’n;  Chicago,  Illinois 

Eastern  Livestock  Co-operative  Marketing  Ass’n;  Baltimore, 
Maryland 

Michigan  Live  Stock  Exchange;  Detroit,  Michigan 
Intermountain  Livestock  Marketing  Ass’n;  Denver,  Colo. 
Evansville  Producers  Commission  Ass’n;  Evansville,  Ind. 
Texas  Livestock  Marketing  Ass’n;  Fort  Worth,  Texas 
Producers  Commission  Ass’n;  Indianapolis,  Ind. 

Producers  Commission  Ass’n;  Kansas  City,  Mo. 


These  agencies  are  all  members  of  the 

NATIONAL  LIVESTOCK 
MARKETING  ASS’N 


1 


TEAM  WORK  lightens  the  load  of  Opposition, takes 
the  weight  off  the  neck  of  Efficiency  and  speeds  up 
the  wheels  of  Agricultural  Progress.  Hook  up  the  trace 
that's  dragging  and  Let's  Go. 

— J.  R.  Fulkerson 
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««  LARGEST 

LARGEST  STATES 

Illinois .  5,793  cars 

Missouri  .  .  4,848  cars 

LARGEST  COUNTIES 

in  Illinois — Macoupin  .  .  437  cars 

in  Missouri — Cape  Girardeau  282  cars 


SHIPPERS  -  1935 

LARGEST  SHIPPING  ASSOCIATIONS 

in  Illinois — Morgan  Co.  Sh.  Serv.  .  .  223  cars 
in  Missouri — Cape  Co.  Sh.  Assn.  .  .  92  cars 

LARGEST  INDIVIDUAL  SHIPPERS 

in  Illinois — John  M.  Pine  (Scott  County)  .  .  27  cars 

in  Missouri — James  S.  Spangler  (Henry  Co.)  25  cars 


RECEIPTS  BY  STATES 


Illinois  . 

Missouri 

Oklahoma 

Texas 

Arkansas 

Kentucky 

Mississippi 


(INCLUDING  BRANCH) 

No.  Cars  No.  Cars 

.  5,793  Kansas .  49 

.  4,848  Tennessee .  16 

.  215  Louisiana .  12 

.  90  Nebraska .  7 

.  86  New  Mexico .  5 

.  64  Iowa .  4 

.  64  Colorado .  2 


YOUR  FIRM  IS  THE  LARGEST  SELLING  AGENCY  ON  THE  MARKET 


Total,  11,265 


PRODUCER  RECEIPTS- 1935 


NATIONAL  STOCK  YARDS,  ILLINOIS 

Hogs  .  .  .  332,580  or  21.8%  of  salable  supply 

Cattle  .  .  .  105,782  or  12.8%  of  salable  supply 

Calves  .  .  .  73,516  or  14.0%  of  salable  supply 

Sheep  .  .  .  118,901  or  17.8%  of  salable  supply 

Total  number  of  Head  .  .  630,779 


ST.  LOUIS  BRANCH— Mississippi  Valley  Stock  Yards 

Hogs  ....  19,682  or  29.8%  of  salable  supply 

Cattle  .  .  .  3,805  or  9.2%  of  salable  supply 

Calves  .  .  .  3,902  or  12.1%  of  salable  supply 

Sheep  .  .  .  20,051  or  37.4%  of  salable  supply 

Total  number  of  Head  .  .  47,440 


TOTAL  FOR  14  YEARS 

(INCLUDING  BRANCH) 


Hogs .  9,187,364 

Cattle . 1,245,558 

Calves .  948,546 

Sheep . 1,318,659 


Total  number  of  Head . 12,884,325 

Number  of  Cars .  184,198 

Gross  Value . $249,989,837.99 


PURCHASES  OF  FEEDER  DEPARTMENT  -  1935 


Cattle .  16,945  Head 

Sheep .  12,283  Head 

Hogs .  604  Head 


Total,  29,832  Head 


Number  loans  made  1935  . 
Amount  of  loans  for  year  . 
Average  size  of  loans  . 


FEEDER  LOANS 

Producers  feeder  loans.  Rate  of  interest  5  per  cent. 

.  .  .  232  Total  amount  of  loans  since  organization 

$332,707.90  of  loan  department  in  1924  .  .  .  $2,430,032.65 

.  .  .  $1,472.87  Total  number  of  loans .  1,375 


SALES  OF  1935 


Number  of  account  sales — 1935  .  112,309 

Gross  value  of  sales — 1935  . $1 1,220,319.90 

Average  number  Head  per  sale .  5.6 
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Producers  Livestock  Commission  Association 

National  Stock  Yards,  Ill. 


"THE  CO-OP  WAY” 


SAFE  AND  SOUND 


MARKETING 


Objectives  of  Co-operative 
Marketing 


1.  To  provide  livestock  producers  with  their  own  marketing 
organizations,  farmer-owned  and  controlled. 

2.  To  furnish  efficient,  economical  marketing  service. 

3.  Use  volume  as  a  constructive  force  in  determining  price 
levels. 

4.  To  bring  livestock  producers  accurate  and  understand¬ 
able  information  to  aid  them  in  the  production  and 
marketing  of  their  livestock. 

5.  To  provide  a  national  organization  to  develop  orderly 
marketing. 


"If  Pays  to  Market  The  CO-OP  WAY” 
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Producers  Live  Stock  Commission  Association 

BUSINESS  of  1939 

THE  LIBRARY  OF  THE 

FEB  16  1940 

UNIVERSITY  OF  ILLINOIS 

TOTAL  NUMBER  CARS  HANDLED _ 12,335 


Largest  States  Largest  Counties 

Illinois  _ 6,756  cars  Ill. — Macoupin  437  cars 

Missouri _ 4,055  cars  Mo. — Shelby  283  cars 


Largest  Individual  Shippers 

Ill. — Turkey  Hill  Farm  (St.  Clair  Co.) _  23  cars 

Mo. — lames  S.  Spangler  (Henry  Co.) _  24  cars 


Largest  Shipping  Associations 

Ill. — Morgan  Co.  Shipping  Service _ 110  cars 

Mo. — Cape  County  Shipping  Association _ 111  cars 


o 


BUSINESS  of  1939 


Producers  Ranked 

(42  firms  on  Market) 

1st  selling  94,929  cattle  or _ 1  out  of  7 

1st  selling  44,466  calves  or _ 1  out  of  7 

1st  selling  444,884  hogs  or _ 1  out  of  5 

3rd  selling  94,924  sheep  or _ 1  out  of  7 


Totals  for  18  Years 

(Including  Branch) 

Hogs _  10,889,353 

Cattle _  1,660,911 

Calves  _  1,186,419 

Sheep  ..  _  1,816,322 


Total  Number  of  Head 
Total  number  of  cars 
Gross  Value _ 


15,553,005 

232,094 

$315,949,169.22 


BUSINESS  of  1939 


Receipts  by  States 

(Including  Branch) 


Illinois _ 

No.  of  Cars 

_ 6,824 

Missouri  _ 

_ 4,793 

Arkansas 

_  213 

Texas  _ 

_  120 

Oklahoma  „ 

_  71 

Kentucky 

45 

Total 


No.  of  Cars 

Louisiana  _  7 

Iowa _  5 

Tennessee _  5 

Mississippi  _  3 

Kansas _  2 

Yard  Traders _  247 

12,335  cars 


Largest  Counties 


Illinois  Missouri 


1.  Macoupin 

_ 437  cars 

1.  Shelby  _ 

—.283 

cars 

2.  Pike  _ 

O 

CO 

’sT 

1 

1 

1 

1 

2.  Stoddard 

_„_249 

i  1 

3.  Montgomery  350 

3.  Boone _ 

_ 229 

/  / 

4.  Adams _ 

____.302  " 

4.  Cape  _ 

_ 214 

U 

5.  Morgan 

____.299  " 

5.  Saline _ 

___.209 

n 

6.  Greene  ____ 

292  " 

6.  Howard  ____ 

_ 198 

11 

7.  Randolph 

_266  ,f 

7.  Monroe  ____ 

-.181 

11 

8.  St.  Clair 

to 

GO 

CO 

8.  Pike  _ 

_ 128 

11 

9.  Madison 

196  " 

9.  Scott _ 

_ 125 

It 

10.  lersey _ 

_ 195  " 

10.  Chariton 

_ 124 

u 

BOARD  OF  DIRECTORS 


The  Sales  Staff . . . 

of  your  organization  is  one  that  is  unexcelled  from  the 
standpoint  of  experience  and  practical  knowledge  of 
live  stock  selling.  It  is  organized  on  the  basis  of 
specialization,  with  each  man  selling  ope  separate 
class  of  live  stock.  His  entire  time  is  devoted  to 
handling  this  class.  By  constantly  handling  one 
class  of  live  stock,  and  studying  the  various  market 
factors  as  they  effect  this  class,  these  men  who  are 
your  representatives,  have  become  well  equipped  to 
deal  with  the  highly  trained  buyers  on  hhe  market. 
These  salesmen  get  the  last  nickel's  value  out  of  your 
livestock. 


CATTLE  D) 


(Front  row,  left  to  right):  E.  R.  D 
Don  Waggoner,  steer  salesman;  Cal 
steer  salesman.  (Back  row,  left  to  ri< 
Frank  McKeon,  calf  salesman;  Fi 
Louis  Kesinger,  ccw  and  bull  sale 
cattle  salesman. 


dMeel  t 


(Sitting,  left  to  right):  John  A.  Montgomery,  vice-president,  Dexter,  Mo.; 
J.  R.  Fulkerson,  president,  Jerseyville,  Ill.;  Sam  S.  Sorrells,  Raymond,  Ill. 
(Standing,  left  to  right):  H.  D.  Wright,  manager;  W.  W.  Fuqua,  secretary- 
treasurer,  Columbia,  Mo.;  Roy  Burrus,  Arer.zville,  Ill.;  J.  Henry  Brayton, 
Holliday,  Mo.,  and  C.  W.  Huntley,  Chariton,  Iowa. 
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ARTMENT 


The  Board  of  Directors . . . 


e,  superintendent  cattle  department; 
in,  steer  salesman;  "Ches"  Hallows, 
Charles  McKeon,  cattle  salesman; 
Johnson,  butcher  cattle  salesman; 
in,  and  Gordon  Gillespie,  butcher 


of  your  livestock  marketing  organization  is  composed 
of  practical  livestock  producers  of  the  St.  Louis  trade 
territory.  This  group  is  the  policy  determining  body  of 
your  Association,  and  is  elected  by  the  membership. 
The  years  of  actual  experience  of  the  board  members, 
not  only  as  livestock  producers  but  as  outstanding 
leaders  in  farm  organizations  other  than  your  own, 
have  brought  them  in  close  contact  with  the  many 
problems  facing  agriculture.  These  men  are  ex¬ 
ceptionally  well  fitted  to  serve  in  forming  the  policies 
of  your  organization  with  your  best  interests  in  mind 
at  all  times. 


HOG  and  SHEEP  DEPARTMENTS 


Left  to  right:  Oscar  White,  sheep  salesman;  Larry  Hockaday,  hog 
salesman;  Tom  McTigue,  hog  salesman;  Millard  F.  Rushton,  hog  salesman; 
Charles  Sage,  hog  salesman,  and  Howard  R.  Smith,  head  hog  salesman. 


BUSINESS  of  1939 


Sales  of  1939 

Total  number  of  Account  Sales,...., _  102,740 

Gross  Value  _ $14,186,655.15 

Average  number  of  Head  per  sale _  6.6 


Producer  Feeder  Loans 

(Rate  of  Interest  4  V2  % ) 

Number  of  Loans  made  in  1939 _  210 

Amount  of  Loans  in  1939  _ $  321,403.81 

Average  Loan  —  1939  $  1,508.90 


(These  loans  were  made  on  16,013  head  of  livestock) 


Total  number  of  Loans  —  15  years _  2,035 

Total  amount  —  15  years  ..  ..  ..  _  $  3,616,720.16 

Average  Loan  —  15  years  $  1,285.85 


BUSINESS  of  1939 


Purchases  of  Feeder  Department 

Cattle  (at  Yards)_14,139  Sheep  _ 11,757 

Texas  calves _ 11,617  Hogs  _  984 

Total  Number  Head  Purchased  38,493 


Largest  Counties  Purchasing 

Illinois 


Missouri 


Macoupin  .  .2,192  head 

Sangamon _ 1 ,672 

Greene _ 1,648 

Macon  _  1,302 

Gallatin  _ .1,265 


Lincoln  _ 496  head 

Pike  _ 368  " 

St.  Louis _ 336 

Monroe  _ 186 

Boone _ 148 


Largest  Individual  Purchasers 


Illinois 

W.  D.  Edwards  (Greene  Co.) _ 398  head 

Missouri 

Creech  &  Creech  (Lincoln  Co.) _ 123  head 


BUSINESS  of  1939 


Hog  Fill  Data 


Av.  Gain 

1st 

Quarter 

Per  Head _ 

4  04  lbs. 

No.  Hogs  fed 

1  bu.  com.  _____ 

18 

Value  gain 

per  head _ 

27.27c 

2nd 

3rd 

4th 

Quarter 

Quarter 

Quarter 

5.31  lbs. 

5.54  lbs. 

4.73  lbs. 

16 

18 

17 

35.31c 

36.56c 

29.79c 

Total  for  Year 

Average  fill  per  head _  _  4.85  lbs. 

Average  hog  price  per  year _ $6.60  cwt. 

Average  number  hogs  fed  1  bu.  corn _  17  head 

NET  GAIN  PER  HEAD _  25.49c 


Value  of  gain  per  carload  (70  head  @  25  Id)  $17.85 


ST.  LOUIS  PRODUCERS 


Member  of 

"THE  NATIONAL  LIVE  STOCK 
MARKETING  ASSOCIATION” 


Services  of  the  National 

1.  Represents  the  interests  of  livestock  producers  in 
national  affairs. 

2.  Maintains  a  Research  Department  which  furnishes 
reliable  information  to  marketing  agencies  and  livestock 
producers. 

3.  Maintains  the  National  Feeder  and  Finance  Corporation. 

4.  Publishes  the  "National  Livestock  Producer",  which  car¬ 
ries  valuable  and  timely  information  to  175,000  livestock 
producers. 

5.  Serves  as  a  means  of  correlating  operations  of  all 
Producer  Commission  Associations  in  order  that  price 
levels  on  all  markets  may  be  maintained  at  the  highest 
possible  level. 


"Every  Producer  Should  Be  a  Co-operator” 
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COMPARE  THE  RECORD 


In  19  Years 

St.  Louis  Producers  Handled 


11,440,671-  Hogs 

1,788,427-  Cattle 

1,236,312-  Calves 

1,920,834-  Sheep 

Gross  value . $332,638,180.72 


To  Realize 

The  Benefits  Derived  From 

VOLUME- 

EFFICIENT  SELLING- 

SPECIALIZED  SERVICES 

Market  Co-operatively 
through 

Producers 

Live  Stock  Commission  Association 


National  Stock  Yards,  Illinois 
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Annual  Reports 
and 

Business  Statistics 


Presented  at 


Nineteenth  Annual  Meeting 


of  the 


PRODUCERS  LIVE  STOCK 

COMMISSION  ASSOCIATION 


Held  at 


St.  Louis,  Missouri,  January  23  rd,  1941 
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Annual  Report  of  President  —  Pages  3  to  (1 
Annual  Report  of  Sec.-Treas.  —  —  Page  7 
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"In  the  Hands  of  a  Friend 

From  Beginning  to  End ” 
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It  is  with  pride,  pleasure  and  appreci¬ 
ation  that  I  offer  this  report  on  the  pro¬ 
gress  of  our  organization,  and  on  behalf 
of  the  Board  of  Directors  I  want  to  wel¬ 
come  you,  to  this  —  your  19th  Annual 
Meeting  of  the  Producers  Live  Stock  Com¬ 
mission  Association. 

And  we  are  making  progress,  with 
an  increase  in  volume,  increase  in  efficiency,  increase  in 
loyalty  of  the  personnel,  and  an  increase  in  pride  of  mem¬ 
bership.  Yet,  while  we  have  shown  progress,  I,  personal¬ 
ly  am  not  satisfied ;  much  work  needs  to  be  done  to  en¬ 
large  our  program  and  increase  our  services.  Much  more 
work  needs  to  be  done  to  properly  inform  our  membership 
of  services  now  being  offered. 

We  must  increase  our  volume  to  increase  our  bargain¬ 
ing  power  and  decrease  marketing  expenses  per  unit  of 
live  stock  sold.  We  need  to  make  greater  use  of  our  re¬ 
search  department.  The  credit  facilities  of  this  organi¬ 
zation  are  not  generally  understood  by  our  members ;  this 
department  needs  study  and  expansion.  We  need  to  de¬ 
velop  and  improve  our  sales  policies ;  we  are  not  fully  capi¬ 
talizing  on  all  our  information  and  possibilities.  With  the 
^  use  of  our  volume,  we  should  be  leading  the  way  in  sell- 
•>  ing  live  stock  on  grade  so  that  each  member  is  paid  in  pro¬ 
portion  to  the  job  that  he  has  done  in  producing  live 
stock.  And  above  all,  we  need  a  better  understanding  and 
^  closer  relationship  with  County  Farm  Bureaus,  State  Farm 
Bureaus  and  the  American  Farm  Bureau  Federation. 

Measured  in  dollars  and  cents  1940  was  a  good  year 


W.  W.  FUQUA 
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for  the  organization.  We  sold  live  stock  for  our  members 
to  the  value  of  $15,980,096.83.  We  collected  in  commissions 
$257,208.53,  and  after  deducting  expenses  we  had  a  net 
earning  on  commissions  of  $26,416.23.  From  other  earn¬ 
ings  of  the  Association  we  show  a  profit  of  $10,914.32. 

We  are  not  bragging,  but  we  do  feel  rather  proud 
of  efficiency  in  the  Producer  office.  It  is  nothing  un¬ 
common  to  have  2000  separate  account  of  sales  for  the 
first  four  days  of  the  week.  These  account  sales  all  go 
out  the  same  day  on  which  the  live  stock  is  sold.  A  few 
words  of  appreciation  are  not  out  of  order  for  the  efficient 
way  in  which  the  office  is  organized  and  the  personnel 
that  carries  on  the  work.  With  the  sales  force  on  their 
toes  and  the  office  functioning  well,  there  must  of  course 
be  a  guiding  hand.  We,  at  St.  Louis,  are  just  “plain  lucky” 
in  having  a  manager  that  can  keep  an  organization  the  size 
of  this,  in  such  perfect  balance. 


Several  years  ago  to  build  goodwill  and  add  a  certain 
degree  of  security,  the  organization  took  out  a  blanket  in¬ 
surance  policy  for  all  employees  who  had  been  with  the 
organization  as  long  as  6  months.  This  year  we  added  for 
minimum  monthly  payments  two  new  features,  hospitaliza¬ 
tion  and  surgical  treatment.  This  next  year  I  am  hoping 

that  we  may  work 


Sales  of  1940 

Total  number  of  Account  Sales _  114,426 

Gross  Value  ..........  _  $  1  5,980,096.8  3 

Average  number  of  Head  per  sale.  ....  6.9 


a  new  program 
that  will  be  even 
more  beneficial 
in  its  security  fea¬ 
ture. 


Cars  Handled 

Largest  States  Largest  Counties 

Illinois  8,041  cars  Ill. — Macoupin  5  23  cars 
Missouri  4,842  cars  Mo. — Shelby  3  32  cars 
Total  Number  of  Cars  _  _  _  14,463 


We  feel  that 
membership  loy¬ 
alty  is  developed 
mostly  by  mem¬ 
bership  informa¬ 
tion.  This  inform¬ 
ation  is  given  out 
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largely  through  the  department  of  publicity  and  we  want 
to  give  them  a  hand.  Information  is  also  passed  out  in 
county  meetings  and  market  tours. 

Two-day  Market  Tours  Inaugurated 

This  year  we  had  a  number  of  two-day  market  tours. 
On  these  tours  we  explained  various  grades,  classes,  and 
the  prices  paid  for  each,  and  then  on  the  second  day  visitors 
were  given  a  chance  to  see  the  same  meat  in  the  packing¬ 
house  cooler.  A  complete  outline  of  market  procedure 
was  explained  and  many  of  the  reasons  given  for  these 
methods.  Attending  these  two-day  tours  were  County 
Agents  and  Farm  Advisers,  Chairmen  of  Live  stock  Mar¬ 
keting  Committees,  Farm  Bureau  presidents,  Production 
Credit  Association  secretaries  and  Farm  Security  super¬ 
visors.  We  think  these  tours  were  worthwhile  and  many 
expressed  themselves  as  highly  pleased  with  the  informa¬ 
tion  presented. 
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Producers  Handle  17.3%  of  Total  Receipts  Sold 

This  year  we  handled  17.3  percent  of  the  live  stock 
on  the  market.  This  volume  gives  some  bargaining  power. 
Twice  this  volume  would  give  us  much  more  bargaining 
power  and  materially  reduce  our  per  head  cost  of  selling 
live  stock.  We  have  efficient  salesmen  in  all  departments.  We 
know  that  spe¬ 
cial  salesmen  for 
the  various  class¬ 
es  of  live  stock 
are  necessary  for 
a  complete  and 
effective  price  de¬ 
termining  organ¬ 
ization.  We  doubt 
if  we  are  using 
our  price-making 
possibilities  to  the 
fullest  extent. 
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Services  Being-  Rendered 

This  brings  me  up  to  the  point  of  what  services  are 
we  rendering.  On  this  market  we  are  co-operating  with 
the  market  practice  improvement  committee  and  getting 
some  results. 


We  are  co-operating  with  other  agencies  and  the 
National  Live  Stock  Marketing  Association,  to  furnish 
outlook  information  for  our  members  which  is  more  speci¬ 
fic  and  personal  than  that  furnished  by  the  Department 
of  Agriculture. 

We  have  through  the  National  Live  Stock  Marketing 
Association  a  credit  organization  operating  six  credit  as¬ 
sociations  loaning  money  on  cattle  and  sheep. 

What  does  the  future  hold  for  this  organization?  You 
have  the  answer  in  your  own  hands. 

With  the  support  of  enough  farmers  we  can  solve 
and  keep  solved  the  live  stock  problems  of  America.  In¬ 
dividually,  you  can  sell  your  hogs  for  2 <i  per  lb,  or  even 
less,  if  you  desire  to  do  so. 


To  meet  the  inevitable  situation  which  is  bound  to 
follow  the  World  War,  we  the  Board  of  Directors  and 
Members  of  this  organization,  solicit  the  help  of  County 
Farm  Bureaus,  State  Farm  Bureaus,  and  the  American 

Farm  Bureau 


PRODUCER  OFFICE  FORCE 


Federation.  We 
ask  you  to  help 
us  work  out  be¬ 


fore  it  is  too  late, 
a  program  that 
will  increase  our 
volume  to  the 
point  where  our 
objectives  may  be 
attained. 
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The  substantial  increase  in  volume 
of  live  stock  handled  by  the  Producers 
Live  Stock  Commission  Association  in  1940 
strengthened  the  financial  position  of  your 
Association  materially.  Complete  quar¬ 
terly  audits  of  the  Association  were  made 
throughout  the  year  by  the  Illinois  Agri¬ 
cultural  Auditing  Service.  These  re- 
h.  f.  erayton  ports  include  thorough  analyses  of  the 
following  items:  Investments,  Bonds,  Accounts  Receivable, 
Trade,  Purchases  and  Other,  Notes  Receivable,  Live  Stock 
Loans,  and  Loans  in  Process.  Classification  of  Income 
and  Expense,  Comparative  Data,  Sales,  Deductions  and 
Net  Returns  are  also  included  in  this  report  and  each  mem¬ 
ber  of  the  Board  of  Directors  is  furnished  a  copy  of  the  same. 

The  Gross  Value  of  all  live  stock  sold  by  the  Producers 
for  the  year  just  closed  was  $16,689,011.50  compared  with 
$15,049,519.23  in  1939.  This  is  an  increase  in  volume  of 
$1,639,492.27. 

Less  than  $100.00  was  lost  during  the  year  because  of 
bad  collections  on  stock  sold. 

The  value  of  stocker  and  feeder  cattle,  lambs  and  hogs, 
purchased  by  the  Producers  for  the  year  was  $1,242, 091. 12. 
1940  was  the  largest  year  in  the  Producers  history  for 
the  sale  and  purchase  of  cattle. 

Income  derived  from  commission  on  live  stock  sold 
and  purchased,  interest  and  other  sources  show  an  increase 
of  18.2%,  while  operating  costs  increased  only  8%.  Net  sav¬ 
ings  for  the  year  were  110.6%  larger  than  in  1939. 

It  is  a  pleasure  to  report  to  the  members  that  your  As¬ 
sociation  is  in  a  strong  financial  position,  having  a  net 
worth  at  the  end  of  the  year  of  $154,396.65. 

(Signed)  J.  Henry  Brayton,  Secretary-Treasurer 
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STATISTICAL  INFORMATI 


LARGEST  COUNTIES  PURCHASING  RECEIPTS 


Illinois  (Cattle)  Missouri 


(Includi 

No.  of  Car 


Greene _ 

2,099  head 

St.  Charles 

678  head 

Macoupin 

2,065  head 

Pike _ 

633  head 

Sangamon  - 

__  1 , 8  3  4  head 

Saline _ 

J06  head 

Macon  __  ____ 

1,46  8  head 

Lincoln  _ 

477  head 

Pike _ 

1,295  head 

St.  Louis  — 

283  head 

LARGEST 

COUNTIES 

Illinois 

1.  Macoupin 

_  --523  cars 

1.  Shelby _ 

2.  Pike _ .  _ 

48  8  cars 

2.  Boone _ 

5.  Montgomery-.  _ 

461  cars 

3.  Stoddard 

4.  Adams _ 

.369  cars 

4.  Cape _ 

5.  Greene _ 

346  cars 

5.  Howard  - 

6.  Randolph  _ 

316  cars 

6.  Saline _ 

7.  St.  Clair _ 

—  296  cars 

7.  Monroe  - 

8.  Morgan  _  _ 

—293  cars 

8.  Pike _ 

9.  Madison _ 

—241  cars 

9.  Scott  _ 

10.  Sangamon _ 

221  cars 

10.  Chariton 

HOG  FILL  DATA 

1935-  1940,  Inclusive 


Illinois _  8,101 

Missouri _  5,5  IS 

Arkansas _  18S 

Oklahoma _  182 

Texas _  144 


Yard  Traders 

Total 


Missouri 

_ 332  cars 

_ 3 1 3  cars 

_ 282  cars 

_ 241  cars 

_ 237  cars 

_ 232  cars 

_ 207  cars 

_ 190  cars 

_ 1 54  cars 

_ 134  cars 


totals  c 

(Includi 


Average  fill  per  head  -  4.74# 

Average  hog  price  1940 -  -  $5.90 

Net  gain  per  head _  -  20.91' 

Value  of  gain  per  carload 

(70  head  @  20. 9K) _  $14.64 

Accumulated  Profit  to  Producer 

Shippers  on  5  18,792  Hogs  _  $108,479.41 


Hogs 

Cattle _ 

Calves _ 

Sheep _ 

Total  Number  of  H< 
Total  Number  of  Can 
Sross  Value  _ 
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N  ON  BUSINESS  OF  1940 


Y  STATES 

Branch) 

No.  of  Cars 


Kentucky _  43 

Louisiana _  18 

Tennessee _  14 

Iowa _  7 

Kansas _  5 


_  237 

14,463 


PRODUCERS  RANKED 

(41  Firms  on  Market) 


1st  selling  122,986  cattle  or _  1  out  of  6 

1st  selling  47,324  calves  or _  1  out  of  7 

1st  selling  5  18,792  hogs  or _  1  out  of  5 

3rd  selling  96,842  sheep  or _  1  out  of  6 

Total  Number  of  Head _ 78  5,944 


CATTLE  ON  FEED  JANUARY  1,  1941 

VS. 

Cattle  on  Feed  January  1.  1940 


Corn  Belt _ 111% 

South  Dakota _ 115 

Kansas _ 130 

Iowa _ 120 

Wisconsin _ 1 12 

Nebraska _ 108 


Illinois _ 108  % 

Missouri _ 107 

Minnesota _ 103 

Michigan  _ 100 

Indiana _  98 

Ohio _  97 


19  YEARS  PRODUCER  FEEDER  LOANS 

Branch)  (Rate  of  Interest  4V2%) 


11,440,671  Number  of  Loans  made  in  1940 _  183 

1,788,427  Amount  of  Loans  in  1940 _ $303,662.47 

1,236,3  12  Average  Loan  —  1940 _  1,659.35 


1,920,854  These  loans  were  made  on  12,990  head  of  livestock 


_  16,386,264 

_  246,5  57 

$332,638,180.72 


Total  Number  of  Loans  —  16  years _  2,218 

Total  Amount  —  16  years _ $3,920,382.63 

Average  Loan  —  16  years _  1,767. 5  3 
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To  attain  a  goal  is  always  a  satis¬ 
faction.  This  was  accomplished  and  ex¬ 
ceeded  by  10  percent  in  volume  of  busi¬ 
ness  handled  by  Producers  in  1940  as  com¬ 
pared  with  the  previous  year. 

The  live  stock  population  at  the  be¬ 
ginning  of  1940'  was  larger  than  the  pre¬ 
ceding  year,  and  this  was  taken  into  con¬ 
sideration  when  our  estimates  were  made.  We  are  happy 
to  report  today  a  total  sales  volume  of  13,726  cars,  the 
gross  value  of  which  was  approximately  Sixteen  Million 
Dollars.  This  is  an  increase  of  2197  cars,  or  19  percent, 
and  our  largest  year  since  1933.  Receipts  came  from  11 
states,  with  Illinois  and  Missouri  furnishing  12,883  cars, 
or  about  93  percent.  From  Illinois  the  increase  was  1285 
cars  and  from  Missouri  787  cars.  The  average  size  of 
consignments  was  small,  it  being  6.9  head  per  shipment, 
which  is  slightly  more  than  the  previous  year,  and  com¬ 
pares  with  52  head  per  consignment  in  the  years  of  the 
early  twenties.  The  number  of  account  sales  rendered  for 
the  year  was  114,426  as  compared  with  approximately 
20,000  in  earlier  years  when  total  receipts  were  compar¬ 
able  with  last  year.  The  number  of  new  shippers  for  the 
year  was  12,576,  which  is  an  average  of  over  1000  new 
shippers  per  month. 

Features  of  the  Year’s  Trade 

The  National  Stock  Yards  market  ranked  second  among 
the  larger  markets  of  the  country  in  total  headage  handled 
for  the  year.  Features  of  the  year’s  trade  were  heavy 
receipts  of  hogs,  and  the  relatively  good  level  of  cattle 
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prices,  particularly  on  the  long-fed  kinds.  Hog  receipts 
were  the  largest  since  1933.  This  threw  a  heavy  burden 
on  the  domestic  trade,  as  our  export  market  decreased  about 
30  percent  in  tonnage  and  resulted  in  the  average  price  of 
hogs  being  about  $1.10  per  hundredweight  less  than  the 
previous  year.  During  the  first  seven  months  of  the 
year  hog  tops  held  to  $6.00  or  less  in  every  week  with  the 
exception  of  four.  A  decrease  in  hog  numbers  for  the 
coming  year  is  indicated  by  a  10  percent  drop  in  the  pig 
crop  of  1940. 

Price  Trend  Upward  On  Cattle 

The  trend  in  cattle  prices  was  upward  for  the  third 
consecutive  year.  Marketings  of  sheep  and  lambs  were 
large  although  they  tapered  off  considerably  during  the 
last  quarter  of  the  year.  Prices  maintained  a  fairly  good 
level  due  to  a  reasonably  broad  demand  for  the  dressed 
products  and  high  price  for  wool.  As  to  the  future  pros¬ 
pects  for  wool,  government  requirements  for  uniforms 
and  other  purposes  for  the  year  ending  June,  1941,  will  ap¬ 
proximate  Two  Hundred  Million  pounds,  or  nearly  one- 
half  our  domestic  production. 


Cattle  Department  Has  Record  Year 


The  number  of 
was  the  largest 
we  have  ever  had 
— a  total  of  122,- 
986  head.  Our  cat¬ 
tle  receipts  were 
16.6  percent  o  f 
the  total  handled 
on  the  market. 
Our  calf  receipts 
were  47,324. 

Starting  with 
a  top  of  $12.25 
cwt  in  January, 
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top  cattle  improved  right  along,  reaching  a  top  of  $15.40 
at  the  close  of  the  year  in  Chicago.  A  rather  wide  range 
was  seen  in  steer  prices.  Low  grade  killers  hung  around 
the  $7.50  mark  most  of  the  time.  Small  supplies  of  cows 
arrived  all  year  and  prices  held  at  very  good  levels.  Top 
sausage  bulls  reached  $6.50,  and  occasionally  $7.00  to 
$7.25  cwt.  There  was  good  demand  for  bulls  throughout 
the  entire  year.  Light  heifers  and  mixed  yearlings  towards 
the  end  of  the  year  sold  upward  to  $11.50  cwt.  Top  ship¬ 
ping  calves  here  averaged  from  $10.00  to  $12.00  cwt 
during  the  first  five  months  of  the  year,  but  prices  dipped 
to  the  $9.00  column  during  June  and  July.  After  that 
the  upward  trend  began  and  the  year  closed  on  a  rela¬ 
tively  high  basis  with  an  average  price  at  the  high  point 
of  the  year — $13.75  cwt,  the  best  level  since  1930. 

An  outstanding  development  of  the  National  Stock 
Yards  market  this  year  was  the  increased  number  of 
order  buyers  from  the  East.  This  was  particularly  notice¬ 
able  as  our  local  order  buyers  worked  steadily  and  handled 
many  new  accounts  during  the  year. 


Stocker  and  Feeder  Department 

We  again  had  a  satisfactory  year  in  our  purchasing 
department,  having  bought  for  feeder  account  26,270  head 

of  cattle  and 


Largest  Individual  Shippers 

Illinois — 

George  P.  Schultz  (Randolph  Co.)-—  26  cars 
Missouri — 


calves.  Our  Texas 
calf  purchases  a- 
mounted  to  13,392 
head,  the  value  of 
which  was  $538,- 


Knial  Kissee  (Greene  Co.) _ 

Largest  Shipping  Associations 

Illinois — 

Adams  Co.  Shipping  Ass’n _ 

Missouri — 

Cape  County  Shipping  Ass’n.— 


37  cars  665.23. 

About  the 
first  of  August 
many  inquiries 
86  cars  began  to  come  in 

for  information 
99  cars  about  our  good 
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Texas  calves.  The  heavy  movement  of  these  calves  from 
the  range  to  feed-lot  began  about  September  15th,  and  the 
greater  part  of  them  were  moved  by  October  15th.  They 
were  a  nice  uniform  lot  of  well  bred  calves  carrying  plenty 
of  bloom ;  in  fact,  they  were  in  the  best  condition  they  have 
been  in  at  any  time  we  have  bought  them  in  Texas  during 
the  past  six  years. 

Hog  Department 


The  hog  situation  throughout  the  year  1940  was,  no 
doubt,  somewhat  disappointing  from  the  feeders’  stand¬ 
point.  To  start  off  the  year,  we  saw  prices  just  under 
the  $6.00  mark,  and  values  played  around  the  $6.00  figure 
for  the  month  of  January,  then  began  to  lose  ground  as 
receipts  increased  finally  reaching  the  year’s  low  top  of 
$5.00  cwt  on  April  1st.  At  this  time  lard  had  accumulated  to 
the  point  that  it  was  causing  processors  grave  concern.  The 
Federal  Surplus  Commodity  Corporation  stepped  in  and 
made  some  rather  liberal  purchases,  along  with  a  little  war 
propaganda  which  was  a  turning  point  in  the  price  level 
as  our  hog  market  began  to  strengthen,  reaching  the  $6.00 
figure  again  on  April  18th,  then  up  to  $6.70'  cwt,  on  April 
24th,  for  the  high  mark  of  the  spring  months.  Here  we 
find  numbers  increasing  again  and  prices  easing  off,  work¬ 
ing  back  down  to 
a  low  of  $5.15  cwt 
around  the  middle 
of  June,  only  to 
strengthen  again 
as  we  entered  the 
summer  months, 
when  the  high 
mark  of  the  year, 

$7.60  cwt,  was- 
reached  o  n  Au¬ 
gust  28th.  The 
average  weight  of 
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hogs  during  1940  was  217  pounds;  average  price  $5.90  per 
hundredweight.  These  averages  include  all  hogs  weigh¬ 
ing  140  pounds  and  up,  excluding  sows. 

Handle  Over  Half-Million  Hogs 
The  Producers  handled  during  the  past  year  518,792 
hogs  as  compared  with  444,884  the  year  before.  Our 
largest  month  was  April  with  51,865  head.  The  small¬ 
est  month  was  July  with  33,525.  Our  hogs  were  sold 
to  41  different  buying  interests.  Because  of  the  increased 
number  of  truck  hog  consignments  it  was  necessary  to 
expand  our  unloading  facilities,  and  15  new  truck  hog 
chutes  were  constructed  late  in  the  year. 

Prospects  For  1941 


Hogs  are  practically  the  only  major  commodity  which 
will  be  in  smaller  supply  in  1941  than  in  1940.  A  near 
record  of  feed  is  on  farms  and  in  storage,  but  the  produc¬ 
tion  of  meats  may  be  smaller  in  1941  than  in  1940  because 
farmers  have  reduced  hog  production  in  response  to  low 
prices  received  during  the  past  year.  A  favorable  hog- 
corn  price  ratio  is  forecast  and  an  increase  in  the  1942 
spring  pig  crop. 

Sheep  Department 


In  the  sheep  division  the  year 

Purchases  of  Feeder  Department 

Cattle  (at  Yards)  1  2,83  3  Sheep  9,304 

Texas  calves  _  13,437  Hogs  1,13  0 

Total  number  Head  Purchased  36,704 

Largest  Individual  Purchasers 

Illinois — 

W.  D.  Edwards  (Greene  Co.)  _  523  head 

Missouri — 

Dyer  Bros.  (St.  Charles)  _  5  24  head 


1940'  was  like  most 
of  the  past  eight 
or  ten  years,  in 
that  it  was  a  prof¬ 
itable  one  from 
all  standpoints, 
with  the  market 
on  both  wool  and 
lambs  at  a  level 
that  made  good 
money  for  the 
grower  and  a  con¬ 
sumer  demand 
that  proved  satis- 
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factory  from  the  packers’  point  of  view.  The  broadening 
consumer  demand  helped  prevent  any  “gluts”  in  the  mar¬ 
ket  on  the  dressed  product. 

The  outstanding  feature  of  the  trade  for  1940  was  the 
unusual  steadiness  of  the  lamb  market  and  from  the  middle 
of  August  until  the  first  of  the  year  top  lambs  sold  with¬ 
in  a  range  of  $9.00  to  $9.25  cwt,  with  an  occasional  jump 
to  $9.50  and  $9.75  cwt. 

The  Producers  business  for  the  year  shows  a  small 
gain  in  percentage  against  a  loss  of  salable  receipts  at 
the  market.  The  immediate  future  in  the  lamb  business 
looks  very  good  and  we  see  no  reason  why  native  lambs 
should  not  continue  profitable  to  the  growers. 

Field  Work  Broadened 

Early  in  1940  a  general  survey  of  the  situation  of 
field  work  in  Missouri  was  made  for  the  purpose  of  ar¬ 
riving  at  a  logical  procedure  for  expansion  of  the  field 
work  activities.  The  result  of  this  survey  indicated ;  first, 
the  need  for  a  broader  understanding  of  marketing  prob¬ 
lems  and  responsibilities  of  local  organized  groups ;  second, 
a  friendly  and  sympathetic  feeling  for  additional  informa¬ 
tion  and  business-getting  programs ;  third,  the  need  for  a 
well  planned  program  of  work  in  such  counties  as  are  in 
a  position  to  co¬ 
operate  and  pro¬ 
vide  for  a  careful 
follow-up  of  same. 

Early  in  May 
four  district  meet¬ 
ings  were  held  in 
co-operation  with 
the  Extension 
Service  and  local 
Farm  Bureaus  in 
which  the  results 
of  a  cattle  feed- 
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ers’  survey  were  discussed  and  the  outlook  for  live  stock 
for  the  remainder  of  the  year  was  considered.  Total  at¬ 
tendance  at  these  meetings  was  443.  In  Septembei  live 
more  meetings  were  held  in  co-operation  with  the  same 
agencies  at  which  cattle  production  and  the  cattle  feed¬ 
ing  outlook  were  discussed.  The  attendance  of  these 
meetings  totaled  345.  During  the  year  six  Missouri  coun¬ 
ties  held  market  tours  attended  by  134  leading  farmers 
of  the  respective  counties,  and  one  group  of  vocational 
students  visited  the  market. 

1768  Persons  Attend  Market  Tours 

We  believe  market  tours  afford  a  splendid  opportunity 
for  our  members  to  obtain  first  hand  information  and  have, 
therefore,  encouraged  them  as  much  as  possible.  During 
the  year  we  had  a  total  of  41  market  tours,  27  of  which 
were  for  adults  and  14  for  youth  groups.  Grand  total 
of  persons  attending  these  tours  was  1,768;  adults  1,234; 
youths  468,  and  one  home  economics  group  of  66. 

Conclusion 

The  old  year  has  closed  with  industrial  operations  in 
this  country  at  the  highest  rate  ever  reached  and  with 
a  clear  prospect  they  will  move  still  higher  in  1941.  It 
is  estimated  the  Defense  Program  alone  for  three  years 
will  call  for  an  expenditure  of  approximately  Twenty- 
five  Billion  Dollars.  No  one  can  foresee  the  far  reach¬ 
ing  results  of  such  a  program  and,  undoubtedly,  it  will 
have  a  great  effect  upon  the  live  stock  business,  as  well 
as  all  other  forms  of  business.  Boiled  down,  the  pros¬ 
pects  for  live  stock  prices  during  the  current  year  are 
much  better  than  they  were  this  time  a  year  ago. 

We  wish  to  express  our  appreciation  to  all  our  mem¬ 
bers  and  co-operating  agencies  who  have  helped  make  1940 
a  successful  year  in  the  history  of  the  Producers.  It  has 
been  said,  no  promise  of  more  far  reaching  benefits  for  the 
American  farmer  exists  today  than  in  the  future  of  agri¬ 
cultural  co-operation.  I  am  sure  we  all  believe  this  and 
will  do  our  utmost  for  the  continued  growth  of  co-operation. 
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Member  Agencies  of  National  are  located  on  the  following  markets: 
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Cleveland 
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SERVING  THE 
LIVE  STOCK 
PRODUCER 


THE  COOPERATIVE  WAY 


The  Producers  Live  Stock  Commission  Association  at 
National  Stock  Yards,  Ill.,  known  as  the  St.  Louis  Producers, 
provides  farmers  and  feeders  in  the  St.  Louis  market  territory  a 
progressive,  farmer-owned  and  farmer-controlled  marketing 
agency,  the  sole  purpose  of  which  is  to  render  the  greatest  pos¬ 
sible  service  to  its  members  at  cost. 

This  Association  was  organized  23  years  ago  as  a  direct 
result  of  the  findings  of  the  "Committee  of  Fifteen,"  a  group  of 
agricultural  leaders  appointed  by  farmers  through  their  organ¬ 
izations  to  study  and  find  a  solution  to  their  marketing  problems. 
This  committee,  representing  all  sections  of  the  country  and  all 
phases  of  the  industry,  found  that: 

"To  provide  the  required  agencies  for  the  effective 
handling  of  live  stock  marketing  problems  and  otherwise 
promote  the  best  interests  of  live  stock  producers,  it  is 
necessary  for  the  producers  themselves  to  have: 

"FIRST:  PRODUCERS  LIVE  STOCK  COMMISSION 
ASSOCIATIONS  .  .  .  established  at  the  terminal  markets, 
which  organizations  shall  be  corporations  not  for  pecu¬ 
niary  profit  .  .  . 

SECOND:  A  NATIONAL  organization  of  live  stock 
producers  ..." 

Farmers  and  stockmen  accepted  the  new  associations  with 
enthusiasm  and  the  St.  Louis  agency  soon  took  a  commanding 
position  among  all  selling  agencies  on  the  National  Stock  Yards 
market,  a  leadership  that  has  never  been  relinquished.  Last  year 
this  cooperative  and  its  branch  in  St.  Louis  handled  the  greatest 
volume  of  business  in  its  history  —  over  one  million  head  of  cattle, 
calves,  hogs  and  sheep  having  a  gross  value  of  $40,909,946. 


Three 


THE  INTEREST 
IN  THE  COUNTRY 


WORKING  IN 
OF  THE  MAN 


BENEFITS  TO  FARMERS 
THROUGH  COOPERATIVE  MARKETING 


Producers  organizations  have  worked  ceaselessly  in  the 
interest  of  live  stock  men  and  the  entire  industry.  The  cooperative 
influence  has  established  a  better  standard  that  is  shared  by  every 
producer  and  feeder  of  live  stock. 

Through  greater  efficiency  of  operation  the  St.  Louis  Producers 
pioneered  in  the  lowering  of  selling  costs  on  the  National  Stock 
Yards  market  and  from  these  reductions  and  other  savings  has 
kept  in  the  pockets  of  market  patrons  hundreds  of  thousands  of 
dollars. 

Even  greater  benefits  of  inestimable  value  have  resulted  from 
efforts  of  this  and  other  Producer  agencies  to  promote  a  sound 
national  live  stock  program  and  better  returns  for  stockmen. 
Although  results  have  sometimes  been  short  of  the  goal  desired, 
considerable  progress,  nevertheless,  has  been  achieved. 

Only  a  successful  cooperative,  such  as  the  St.  Louis  Pro¬ 
ducers,  can  offer  so  many  advantages  to  its  members: 


WHAT  MEMBERS  RECEIVE 

1.  Sound,  efficient  management. 

2.  Expert  selling  and  buying  service  at  cost. 

3.  Personnel  of  proven  character  and  ability. 

4.  Experienced,  specialized  salesmen  for  different  grades  and  classes 
of  stock. 

5.  Effective  representation  on  the  terminal  market. 

6.  Greater  bargaining  power  through  volume  receipts. 

7.  Day  and  night  receiving  service. 

8.  Accurate  and  understandable  market  information. 

9.  Feeder  purchasing  department  with  experienced,  specialized  buyers. 

10.  Finance  feeding  operations  at  low  interest  rates. 

11.  Advice  on  individual  production  and  marketing  problems. 

12.  Educational  and  rural  contact  activities. 

13.  Work  among  4-H,  Vocational  Agriculture  and  rural  youth  groups. 

14.  Sponsor  and  participate  in  market  and  feedlot  tours  when  travel 
conditions  permit. 

15.  Benefits  of  a  national  organization. 


Five 


THE  COMBINED  EXPERIENCE  OF 
THESE  PRODUCERS  SALESMEN 
IS  346  YEARS! 


A  SPECIALIST  FOR  EACH  CLASS  OF  STOCK 


CAL  SITTON 
Steers 


DON  WAGGONER 
Steers 


J.  C.  HALLOWS 
Steers 


F.  O.  JOHNSON 
Butcher  Yearlings 


GORDON  GILLESPIE 
Butcher  Yearlings 


L.  KESINGER 
Cows  and  Bulls 


KNOX  McCLINTON 
Cows  and  Bulls 


FRANK  McKEON 
Calves 


DON  MURPHY 
Hogs 


TOM  McTIGUE 
Hogs 


M.  F.  RUSHTON 
Sheep 


CHAS.  SAGE 
Hogs 


Six 


REPORT 

OF  THE  MANAGER 


The  past  year  was  gratifying  in  that  the  Producers  reached  a 
new  high  for  volume  of  business,  an  accomplishment  that  reflects 
high  war-time  production  as  well  as  farmer  acceptance  of  the 
cooperative  principle. 

The  year,  too,  was  gratifying  from  the  standpoint  of  important 
contributions  which  we  were  able  to  make  to  the  live  stock  in¬ 
dustry. 

The  year  1944  was  an  unhappy  one  for  some  hog  producers 
who  suffered  losses  due  to  low  market  values  and  shrinkage 
when  their  animals  were  not  able  to  move  promptly.  In  all  fair¬ 
ness  it  should  be  explained  that  hog  gluts  occurred  not  because 
of  a  breakdown  in  marketing  machinery  at  the  big  terminals,  but 
because  supplies  arrived  faster  and  in  greater  number  than  could 
be  readily  absorbed  by  slaughter  interests. 

A  threatened  cattle  glut  in  the  fall  of  1944  did  not  materialize 
and  supplies  were  provided  a  dependable  outlet  throughout  the 
year,  but  not  always  at  remunerative  prices,  particularly  where 
the  better  grades  were  concerned. 

War  conditions  naturally  entail  control  measures.  Some  of 
these  regulations  applying  to  live  stock  were  unavoidable;  others, 
in  our  opinion,  placed  an  unnecessarily  large  burden  on  pro¬ 
ducers.  Our  efforts  in  behalf  of  stockmen,  along  with  those  of 
other  Producer  agencies  and  our  National  association,  we  feel, 
were  successful  in  tempering  some  of  these  measures. 

Live  stock  producers  and  farmers  in  general  have  performed 
a  remarkable  production  job  under  discouraging  conditions  and 
it  is  doubtful  if  production  of  meat  animals  can  duplicate  the 
record  number  in  1944.  Already  we  have  experienced  a  sharp 
drop  in  hog  numbers  and  substantially  increased  supplies  cannot 
be  expected  before  fall.  In  the  meantime,  there  is  an  unprece¬ 
dented  demand  for  meat  and  the  expected  shortage  has  mate¬ 
rialized. 

Although  the  war  has  restricted  some  of  our  activities,  your 
Association  has  successfully  maintained  a  sound  organization 
and  is  prepared  to  widen  its  scope  of  service  and  pursue  a  vigor¬ 
ous  and  constructive  program  in  the  days  ahead. 

Vast  strides  have  been  made  in  cooperative  marketing  during 
the  past  two  decades  and  the  future  holds  even  greater  promise. 
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FIRST  IN  CATTLE 

“Nothing  Succeeds  Like  Success ” 


E.  R.  DIVINE 

Superintendent  Cattle  Divi¬ 
sion,  Stocker  and  feeder  buyer 


Nothing  succeeds  like  success!  A  visit  to  Producers'  cattle 
alleys  at  National  Stock  Yards  will  furnish  abundant  proof  of  the 
outstanding  leadership  of  this  pioneer  cooperative. 

Volume  receipts  naturally  attract  the  greatest  number  of 
buyers  to  our  pens  and  many  buyers  means  broad  competition 
and  the  greatest  number  of  bids. 

Every  Producers  cattle  salesman  has  a  rich  background  of 
farm  and  live  stock  experience.  Producer  salesmen  know  cattle, 
are  familiar  with  production  and  feeding  problems,  and  are 
attuned  to  market  conditions.  Their  job  is  to  get  the  high  dollar 
and  the  large  Producers  volume  is  the  best  evidence  of  their 
proficiency. 

There  is  a  salesman  for  every  class  of  stock  which  means 
specialized  service.  Yardmen  are  the  best  in  their  field  and  the 
fine  teamwork  among  all  Producers  employees  is  reflected  in 
maximum  results  and  shipper  satisfaction. 

Eight 


FIRST  IN  CALVES 

The  largest  selling  agency  on  one  of  the  world's  greatest 
calf  markets.  That  describes  the  Producers  at  National  Stock 
Yards.  This  market  has  for  years  been  one  of  the  great  shipping 
centers  for  eastern  killers.  In  addition,  there  is  a  broad  local 
demand  so  that  farmers  receive  the  benefit  of  strong  competition 
at  all  times. 


Results  Count!  Here  is  the  Record 

CATTLE 

The  Producers  in  1944  handled  at  National  Stock 
Yards  and  at  its  branch  in  St.  Louis  a  total  of  194,894  cattle 
(exclusive  of  calves),  an  increase  of  15  per  cent  over  1943, 
and  the  greatest  volume  in  our  history! 

Thirteen  states  contributed  to  the  total  —  Illinois, 
Missouri,  Arkansas,  Oklahoma,  Texas,  Kansas,  Tennessee, 
Kentucky,  Mississippi,  Indiana,  Louisiana,  Nebraska  and 
Iowa. 

The  Producers  at  National  Stock  Yards  last  year 
handled  approximately  18  per  cent  of  salable  receipts  on 
the  market,  or  nearly  twice  as  many  as  the  second  firm. 

CALVES 

Producers'  calf  volume  at  National  Stock  Yards  and 
at  its  St.  Louis  Branch  amounted  to  83,076  head,  an 
increase  of  15,546  over  1943  and  the  largest  total  since 
1931. 

This  cooperative  handled  approximately  18  per  cent 
of  the  salable  calves  at  National  Stock  Yards,  a  larger 
volume  by  far  than  any  other  firm. 
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"IN  THE  HANDS 


A  section  of  cattle  and 
calf  unloading  platform  for 
trucks.  Producers  men  are 
on  the  job  day  and  night. 


From  unloading  dock 
stock  is  driven  to  Produc¬ 
ers  Pens.  Animals  never 
lose  their  identity. 


Cattle  pens  at  National 
Stock  Yards  cover  many 
acres.  All  are  paved  and 
concrete  troughs  are  sup¬ 
plied  with  running  water. 


These  steers  have  been 
delivered  to  Producers 
pens  and  are  being  in¬ 
spected  by  superintendent 
E.  R.  Divine. 
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OF  A  FRIEND” 


Salesman  and  owner 
discussing  merits  of  drove 
of  steers.  This  particular 
lot  topped  the  market  at 
$17.00  cwt. 


All  cattle  regardless  of 
grade  and  size  of  shipment 
receive  personal  attention 
by  an  expert  Producers 
salesman. 


Broad  competition  from 
many  buyers  assures  max¬ 
imum  prices  for  stock  con¬ 
signed  to  the  Producers 
here. 


All  weighing  is  done  on 
Government  inspected 
scales  which  automatic¬ 
ally  stamp  weight  on  tick¬ 
et,  thus  eliminating  all 
chance  for  error. 
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A  MODERN  CATTLE  "HOTEL" 

In  keeping  with  Producers  policy  of  furnishing  the  BEST 
service,  this  cooperative  provides  its  members  with  a  large  brick 
barn,  or  ''hotel''  for  cattle  capable  of  accommodating  20  loads 
without  crowding. 

Our  members  are  assured  that  their  stock  will  be  protected 
against  extreme  weather  conditions  should  it  arrive  after  market 
hours. 

This  barn  is  high  enough  to  allow  excellent  ventilation  and 
is  dry  and  well  bedded  at  all  times.  Sturdy  partitions  and  gates 
make  it  one  of  the  best  structures  of  its  kind. 

Feed  is  available  in  this  De  Luxe  bovine  hotel  which  is  located 
only  a  short  distance  from  unloading  docks. 
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ANOTHER  PRODUCER  SERVICE 


STOCKER  AND  FEEDER 
PURCHASING  DEPARTMENT 

While  expert  selling  of  live  stock  is  tremendously  important  to  a  successful 
feeding  venture,  it  is  only  part  of  the  picture.  Equally  important  is  the  selection 
and  purchase  of  the  animals  to  be  fitted  out  for  market. 

The  Producers  has  long  recognized  the  need  for  a  strong  feeder  purchasing 
department  and  has  spared  nothing  in  building  up  this  branch  of  service. 

E.  R.  Divine,  the  man  who  has  purchased  hundreds  of  thousands  of  feeder 
cattle  and  calves,  specializes  in  this  work  and  his  advice  and  services  are 
sought  by  many  of  the  most  successful  feeders  in  the  St.  Louis  territory. 

He  fills  hundreds  of  orders  each  year  for  both  native  and  western  stock  and 
has  won  wide  recognition  for  the  superior  type  of  Texas  steer  and  heifer  calves 
which  are  supplied  to  Corn  Belt  feeders.  These  calves  have  earned  a  reputation 
for  performance  in  the  feedlots  and  the  ability  to  top  the  market. 

Producers  salesmen  also  assist  cooperative  members  in  their  replacement 
problems  and  the  Association  in  1944  purchased  more  than  15,000  cattle  and 
calves  for  feeders  or  their  agents  in  seven  states  —  Illinois,  Missouri,  Arkansas, 
Indiana,  Kentucky,  Ohio  and  Pennsylvania. 
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A  Shipment  of  Texas  Steer  Calves 


KSSi 


Aerial  view  showing  heart  of  St.  Louis  Na 
tional  Stock  Yards.  Arrow  points  to  wim 
of  Exchange  Building  housing  offices  of  th 
Producers  Live  Stock  Commission  Association 


FIRST  IN  HOGS 

The  Producers  maintains  undisputed  leadership  in  the  selling 
of  hogs  at  National  Stock  Yards,  one  of  the  top  ranking  markets 
in  the  United  States. 

This  Association  sold  on  the  market  in  1944  more  than  half  a 
million  hogs,  or  nearly  one  of  every  five  animals  consigned  for 
sale.  Producers'  volume  was  more  than  twice  that  of  the  second 
firm  and  more  than  the  combined  volume  of  the  third,  fourth  and 
fifth  firms. 

Farmers  and  feeders  of  eight  states  consigned  to  the  Pro¬ 
ducers  at  National  Stock  Yards  and  to  its  branch  in  St.  Louis  a 
total  of  628,556  hogs. 

Successful  hog  producers  accept  the  terminal  price-making 
market  as  their  best  safeguard.  They  realize  that  here  competi¬ 
tion  is  at  its  best  and  average  net  returns  the  highest. 

At  National  Stock  Yards  buying  power  is  unusually  broad, 
purchases  of  more  than  a  dozen  local  packers  being  augmented 
by  an  extensive  eastern  order  demand. 

Selling  cooperatively  on  the  open  market  gives  farmers  and 
feeders  the  added  protection  of  dealing  with  their  own  organiza¬ 
tion.  Large  Producers  volume  is  used  as  a  bargaining  power  to 
the  advantage  of  members. 


To  the  National  Stock  Yards 
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FIRST  IN  SHEEP 


The  Producers  from  the  start  has  recognized  the  importance 
of  the  sheep  industry  and  has  maintained  a  strong  department 
under  the  supervision  of  qualified  men  who  devote  their  entire 
time  to  this  branch  of  the  trade. 

Most  of  the  St.  Louis  market  territory  is  suited  to  sheep  and 
lamb  production  and  these  animals  fit  well  into  many  farm 
programs. 

Those  consigning  stock  to  the  Producers  have  the  assurance 
that  they  will  be  handled  by  our  own  men  who  are  working  solely 
in  the  interest  of  stockmen.  This  policy  has  paid  dividends  —  in 
the  form  of  maximum  returns  to  members  and  in  the  volume  of 
our  business. 


MORE  THAN  100.000  SOLD 

The  Producers  sold  on  the  National  Stock  Yards  in 
1944  more  than  100,000  sheep  and  lambs,  a  volume  larger 
by  17  per  cent  than  any  other  of  the  some  40  selling 
agencies  on  the  market. 

The  Association  cooperates  with  members  in  every 
phase  of  operation,  from  the  purchase  of  feeder  stock  to 
the  fattening  and  marketing  of  animals.  We  purchased 
more  than  6,000  feeders  for  our  members  in  1944  and  in 
some  years  our  purchases  amount  to  as  high  as  10,000. 
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MODERN  OFFICE  GEARED  FOR 
VOLUME,  SPEED,  EFFICIENCY 


F.  B.  TUCKER 
Office  Manager 


View 

of 

Main 

Office 


Handling  of  the 
many  details  of  a 
$40,000,000  live 
stock  business  re¬ 
quires  a  tremen¬ 
dous  amount  of 
executive  and  cler¬ 
ical  work.  The  Pro¬ 
ducers  office  at 
National  Stock 
Yards  is  geared  to 
this  large  volume 
and  modern  ma¬ 
chines  and  equipment  make  it  a  model  for  speed  and  efficiency. 
During  1944  a  total  of  115,066  account  of  sales  passed  through 
this  department  and  the  statistical  record  of  the  business  is  prob¬ 
ably  the  most  complete  of  any  commission  agency  in  the  country. 


Section  of  Files  where  complete  record  is  kept 
of  all  member  transactions 
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INFORMATION  SERVICE  KEEPS 
MEMBERS  POSTED  ON  MARKETS 

Successful  live  stock  production  demands 
a  proper  knowledge  of  market  conditions.  In 
order  to  cope  with  a  thoroughly-informed  buy¬ 
ing  interest,  it  is  essential  that  farmers  and 
stockmen  have  dependable  information  on  all 
factors  affecting  the  sale  of  their  products. 

It  has  always  been  the  policy  of  the  Pro¬ 
ducers  at  National  Stock  Yards  to  keep  mem¬ 
bers  advised  on  all  phases  of  the  market,  in¬ 
cluding  supply  and  demand  conditions  and 
economic  developments.  The  Association's  Information  Depart¬ 
ment  is  in  charge  of  a  man  who  has  a  background  of  27  years 
of  market  reporting  at  National  Stock  Yards. 

Opinions  expressed  by  the  Association  are  often  the  com¬ 
posite  judgment  of  its  officers  and  sales  force.  Valuable  assist¬ 
ance  is  received  from  the  Research  Department  of  the  National 
Live  Stock  Producers,  the  Illinois  and  Missouri  colleges  of  agri¬ 
culture,  the  local  office  of  the  War  Food  Administration  and  the 
Daily  Live  Stock  Reporter. 

The  Producers  does  not  claim  to  "know  all  the  answers."  It 
has,  however,  earned  a  reputation  for  accuracy  and  of  being  able 
to  render  real  service  to  members.  Information  is  passed  on 
through  the  columns  of  the  ST.  LOUIS  PRODUCERS  NEWS,  a 
small  weekly  newspaper  for  members;  market  letters,  and  reports 
prepared  for  newspapers  and  radio  stations. 


ED  W.  SMITH 
Director  of  Information 


THE  PRODUCERS  ACCURATELY  FORECAST: 

1.  Live  stock  liquidation  in  1944. 

2.  Serious  shortage  of  meats  in  1945. 

3.  Strong  live  stock  markets  early  in  1945. 

4.  That  there  was  no  serious  surplus  of  foodstuffs. 

5.  That  there  would  be  no  cattle  glut  in  the  fall  of  1944. 

6.  That  a  farm  labor  shortage  would  hamper  food  production. 

7.  That  ceiling  prices  would  dominate  the  hog  market  early  this  year. 

8.  That  lack  of  incentive  to  feeders  would  curtail  production  of  choice 
beeves  early  in  1945. 

9.  That  divided  authority  among  U.  S.  food  agencies  would  destroy 
confidence  and  curtail  production. 


T  wenty-iwo 


A  CONTRIBUTION  TO  AGRICULTURE 


EDUCATIONAL  ACTIVITIES 
OF  THE  PRODUCERS 

The  desire  to  serve  its  members  and  to 
promote  the  best  interests  of  the  live  stock  in¬ 
dustry  is,  as  it  has  always  been,  the  guiding 
spirit  of  the  St.  Louis  Producers.  This  "building 
for  the  future,"  started  many  years  ago,  has 
paid  dividends  in  the  form  of  agricultural  good 
will  and  member  loyalty. 

Recognizing  the  need  for  a  broader  under¬ 
standing  of  marketing  problems  and  practices 
among  individuals  as  well  as  organized  groups,  the  Producers, 
in  cooperation  with  agricultural  colleges,  farm  bureaus,  county 
agricultural  agents,  live  stock  marketing  committees,  4-H  Club 
and  Vocational  Agriculture  leaders,  pioneered  in  many  educa¬ 
tional  programs. 

Much  of  the  Producer  educational  work  has  been  discon¬ 
tinued  or  curtailed  by  the  war,  but  all  of  the  following  activities 
will  be  resumed  as  soon  as  conditions  permit: 

1.  Market  Tours. 

Inspection  trips  for  live  stock  growers  or  students  who  come  to  market 
in  groups.  Grading,  market  values  and  trends  are  explained. 

2.  Country  Contact. 

Salesmen  are  provided  to  do  appraisal  work  for  feedlot  and  pasture  tours 
and  speakers  are  furnished  for  country  meetings.  Association  advises 
and  works  with  county  live  stock  marketing  committees. 

3.  Live  Stock  Surveys. 

Results  of  spring  and  fall  live  stock  surveys,  along  with  other  useful 
information  are  presented  at  a  series  of  country  meetings. 

4.  4-H  Club  and  Voc-Ag  Shows  and  Sales. 

These  activities  are  described  on  following  page. 


CLARENCE  MOORE 
Active  in  Educational 
Activities 
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Both  young  and 
old  find 
Producers  tours 
a  liberal 
education  in  live 
stock  marketing 


ENCOURAGEMENT  TO  YOUTH 


BOYS’  AND  GIRLS’  SHOW 
AND  SALE  ACTIVITIES 

Realizing  the  importance  of  directing  the  energies  of  farm 
youth  along  sound  lines  for  good  citizenship  and  a  healthy  live 
stock  industry,  the  Producers  gives  whole-hearted  support  to  boys' 
and  girls'  activities,  cooperating  particularly  in  4-H  Club  work 

and  in  Vocational 
Agriculture  enter¬ 
prises. 

Starting  back 
in  1924,  with  one 
county  repre¬ 
sented,  the  Produc¬ 
ers'  sponsored  4-H 
and  Vocational 
Agriculture  Baby 
Beef  Show  and 
Sale  was  held  an¬ 
nually  and  grew 
in  size  and  impor¬ 
tance  into  one  of 
the  largest  junior 
events  in  the  coun¬ 
try. 

This  colorful  contest  had  to  be  suspended  in  1942,  1943  and 
1944  because  of  the  war.  The  shows  and  sales  are  operated  on 
a  non-profit  basis.  Several  hundred  dollars  in  cash  prizes,  silver 
loving  cups  and  plaques  go  to  the  youthful  owners  as  a  reward 
for  their  successful  endeavor. 

The  Producers  also  participates  in  Vocational  Fat  Lamb  and 
Swine  shows  held  at  National  Stock  Yards. 
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FEEDER  LOANS  AT  \\% 

One  of  the  services  of  the  Producers  is  to  provide  members  with  dependable 
cooperative  credit  for  the  purchase  of  feeder  cattle  and  lambs.  Through  the 
Producers  Live  Stock  Credit  Corporation,  a  farmer-owned  and  controlled  agency, 
responsible  feeders  are  offered  loans  at  4  Vi%. 

KEEPING  MEMBERS  INFORMED 

Producer  members  receive  up-to-the-minute  market  information  and  general 
live  stock  news  through  ST.  LOUIS  PRODUCERS  NEWS,  a  small  weekly  newspaper. 
Outstanding  sales  for  members  are  also  reported.  All  the  news  for  a  busy 
stockman. 

The  National  Live  Stock  Producer,  a  monthly  magazine  read  in  every  state 
of  the  Union,  keeps  members  informed  on  important  developments  in  the  live 
stock  world.  Articles  by  outstanding  men  in  the  live  stock  and  meat  industry, 
interesting  editorials  and  a  valuable  live  stock  market  report  by  H.  M.  Conway 
are  regular  features. 

THE  NATIONAL  PRODUCERS 

The  St.  Louis  Producers  is  joined  with  other  major  live  stock  cooperatives 
throughout  the  United  States  totaling  more  than  300,000  members,  all  working  to 
promote  the  efficient  production  and  marketing  of  live  stock,  through  the  National 
Live  Stock  Producers  Association. 

The  functions  and  services  of  the  National  organization  include: 

1.  Protect  and  promote  farmer-stockmen  interests  on 'all  live  stock  markets. 

2.  Promote  meat  consumption  and  the  demand  for  live  stock  products. 

3.  Represent  farmers  and  stockmen  in  transportation  and  legislation. 

4.  Maintain  a  Research  Department  and  keep  Producers  Agencies  and  live  stock 
producers  fully  informed  as  to  price,  supply  and  demand. 

5.  Provide  special  weekly  information  to  all  Producers  salesmen  in  order  that 
they  may  meet  the  packer  buyers  on  egual  terms. 
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1942  Annual  Meeting  Scene,  St.  Louis  Producers 


WORKING  WITH  OTHERS 

Working  with  other  agricultural  Cooperative  and  Farm  Organizations  lor  the 
betterment  of  agriculture  and  the  live  stock  industry  is  the  policy  of  the  Producers 
at  National  Stock  Yards  and  the  Association,  in  return,  receives  full  cooperation 
from  other  groups,  which  accounts  for  many  of  its  accomplishments. 

The  St.  Louis  Producers  works  with  county  and  state  Farm  Bureaus,  Illinois 
Agricultural  Association,  National  Live  Stock  Producers  Association,  National 
Institute  of  cooperation  and  related  groups.  It  works  closely  with  County  Agricul¬ 
tural  Agents,  Federal  Farm  Credit  Administration,  Missouri  and  Illinois  Universities, 
and  extension  services.  It  also  cooperates  with  the  National  Live  Stock  and  Meat 
Board  and  local  market  improvement  committees. 

FIVE  COOPERATIVE  OBJECTIVES 

FIRST  To  provide  live  stock  producers  with  their  own  marketing  organization, 
farmer  owned  and  controlled. 

SECOND  To  furnish  efficient,  economical  marketing  service. 

THIRD  Use  volume  as  a  constructive  force  in  determining  price  levels. 

FOURTH  To  bring  live  stock  producers  accurate  and  understandable  information 
to  aid  them  in  the  production  and  marketing  of  their  live  stock. 

FIFTH  To  provide  a  national  organization  to  develop  orderly  marketing. 

TO  BECOME  A  MEMBER 

Each  live  stock  farmer  who  patronizes  this  Association  becomes  a  member 
of  the  Producers  Live  Stock  Commission  Association  and  is  entitled  to  share  in  the 
benefits.  The  cooperative  belongs  to  member-patrons  and  it  is  the  purpose  of 
this  report  to  acquaint  them  with  its  successful  and  efficient  operation.  The 
famous  Producers  slogan,  "In  the  Hands  of  a  Friend  From  Beginning  to  End,"  is 
as  true  today  as  it  was  when  first  used. 


Kotl 

Proudly  we  pay  tribute  to  Producers  employees  who  answered  the 
call  to  the  colors: 

*Fox,  R.  L.,  Sgt. 

'Keck,  Harold  E„  S. 

'Gillock,  John  L.,  Pfc. 

Kendall,  Earl  L.,  Pfc. 

'Graves,  G.  E.,  1/Sgt. 

'Madura,  Leo  F„  Pfc. 

'Guignon,  Thomas  A.,  1/Sgt. 

'Schuman,  Hyman,  Sgt. 

'Hockaday,  Larry,  Capt. 

'Swancutt,  W.  E„  S/Sgt. 

'Holler,  Earl  Jerald,  S.  2/c. 

Uhles,  Kenneth  R.,  Pfc. 

'Hurt,  H.  A.,  Capt. 

‘Wyatt,  Douglas  B.,  A.M.M.  1/c. 

'Overseas 
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STATISTICAL  INFORMATION 


PRODUCERS  VOLUME  COMPARED 

PRODUCERS  VOLUME  FOR  23 

(Including  Branch) 

YEARS 

1944 

1943 

(Including  Branch) 

Hogs  .... 

.  628,846 

610,201 

Hogs  . 

. 13,866,505 

Cattle  .. 

.  194,894 

165,545 

Cattle  _ _ _ 

.  2,642,045 

Calves 

.  83,076 

67,530 

Calves  . . 

......  1,575,875 

Sheep  . 

. 115,002 

151,739 

Sheep  . 

.  2,540,571 

Totals  .. 

. 1,021,818 

995,015 

Total  number  of  head... 

..  20,624,996 

Cars  .... 

.  18,722 

17,473 

Total  number  of  cars.  .. 

328,095 

Value  .. 

. $40,909,946  $40,715,271 

Gross  value  . . 

..$487,434,529 

10  LARGEST  COUNTIES,  1944 

In 

point  of  volume  of 

stock  consigned 

to 

the  Producers  at  National 

Stock 

Yards 

Ill. 

ILLINOIS 

MISSOURI 

No. 

No. 

County 

Cars 

County 

Cars 

1. 

Pike  . . . 

. 668 

1. 

Boone  . 

....528 

2. 

Adams  . 

. 544 

2. 

Cape  . . . 

...428 

3. 

Montgomery  . 

.  538 

3. 

Stoddard  . 

...364 

4. 

Macoupin  . 

. 502 

4. 

Shelby  . . 

...361 

5. 

Morgan  . 

. 395 

5. 

St.  Louis  . 

....338 

6. 

Randolph  . 

. 367 

6. 

Monroe  . . 

....223 

7. 

Cass  . . 

. 347 

7. 

Howard 

214 

8. 

St.  Clair  . 

. 330 

8. 

Saline  . 

...209 

9. 

Greene  . 

. 297 

9. 

Scott  . 

....209 

10. 

Sangamon  _ 

. 273 

10. 

New  Madrid 

195 

PRODUCERS  SALES  OF  1944 
(at  National  Stock  Yards) 

Number  account  sales . 115,066 

Average  head  per  sale .  8 

Average  amount  per  sale. ...$323,43 
Percent  market  receipts .  18.4 


STOCKER 

AND  FEEDER 

PURCHASES,  1944 

10  Largest  Counties 

ILLINOIS 

MISSOURI 

1. 

Macoupin 

1. 

St.  Charles 

2. 

Scott 

2. 

Pike 

3. 

Pike 

3. 

St.  Louis 

4. 

Cass 

4. 

Reynolds 

5. 

Montgomery 

5. 

Boone 

PRODUCERS 

RANKED  IN  1944 

(National 

Stock  Yards) 

1st  selling . . 

.  .178,977  cattle 

1st  selling . . 

.  71,349  calves 

1st  selling . 

. 567,547  hogs 

1st  selling . 

. 104,409  sheep 

1st  total  number  head. .922, 282 

i4s  I  see  it,  the  national  government  has  two  great  responsibilities 
to  farmers.  One  is  to  protect  farm  people  from  exploitation  by  selfish 
interests.  The  second,  and  broader  of  the  two,  is  to  lend  farmers  a 
helping  hand  in  improving  their  own  position.  Encouragement  of 
farmer-owned  cooperatives  stands  high  on  the  list  of  ways  of  reaching 
that  second  objective. — Secretary  of  Agriculture  Claud  R.  Wickard. 
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“In  the  Hands  of  a  Friend 
From  Beginning  to  End ” 

☆ 

PRODUCERS  LIVE  STOCK  COMMISSION  ASSOCIATION 

(ST.  LOUIS  PRODUCERS) 

A  100%  COOPERATIVE  —  ESTABLISHED  1922 
PHONE:  EAST  5847  (All  Departments) 

FARMER  OWNED  —  Owned  by  farmers  who  use  the  services  of  the 
organization. 

FARMER  CONTROLLED  —  By  a  board  of  directors  elected  by  shipper 
members  of  the  organization. 


LIVE  STOCK  MARKETING  FEEDER  PURCHASING 

FEEDER  FINANCING 


☆ 


PERSONNEL  AT  THE  NATIONAL  STOCK  YARDS,  ILL. 

H.  D.  WRIGHT,  Manager 


Cattle  Department 


E. 


R.  DIVINE,  Superintendent, 
CAL  SITTON 
DON  WAGGONER 
J.  C.  HALLOWS 
F.  O.  JOHNSON 


Stocker  and  Feeder  Buyer 
GORDON  GILLESPIE 
L.  KESINGER 
KNOX  McCLINTON 
FRANK  McKEON  (Calves) 


Hog  Department 

CHAS.  SAGE  DON  MURPHY  TOM  McTIGUE 


Sheep  Department  —  M.  F.  RUSHTON 
Office  Manager  —  F.  B.  TUCKER 
Director  of  Information  —  ED.  W.  SMITH 
PERSONNEL  AT  THE  MISSISSIPPI  VALLEY  STOCK  YARDS,  St.  Louis,  Mo. 
Cattle  Hogs  Office 

C.  V.  McKEON  H.  R.  SMITH  H.  M.  BROWN 


☆ 

OUR  POLICY 

Maintain  terminal  markets.  Offer  unexcelled  service  at  cost.  Support  the 
Packer  and  Stock  Yards  Administration.  Keep  Producers  informed  on  the 
demands  of  the  market.  Ask  for  no  special  privilege  through  legislation  or 
otherwise.  Insist  on  open  competition  and  fair  play  among  buying  and  selling 
agencies.  Co-ordinate  and  consolidate  the  most  efficient  live  stock  production 
and  marketing  in  the  interests  of  both  Producers  and  Consumers. 
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THE 


PRODUCERS 

AT 

NATIONAL  STOCK  YARDS 

IN  1944 

.  FIRST  in  CATTLE 

•  FIRST  in  CALVES 

.FIRST  in  HOGS 

.FIRST  in  SHEEP 

.FIRST  in  SALES 
and  SERVICE 


